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From Zoe Graphics, 


just two letters and a number 1? I think there are many 
approaches to solving this problem. One way would be to 
choose a more contemporary typeface whose letters interact 
in a more dynamic way. We could incorporate geometric 
shapes and shadows with the letter forms to give it some 
dimension and depth. Type solutions can be visually com- 
pelling if they are well designed. 


Pace approach would be to incorporate a graphic 
element, perhaps retaining the idea of the roadway in some 


form or work with a road sign or street sign. I like the idea" 


of incorporating a graphic element that represents the high- 
way, which is, after all, central and essential to the area the 
paper serves. As it’s rendered in the current logo, the high- 
way elementis a bit of a paradox — it doesn’t seem powerful 
enough, yet is appears too bold and chunky. 

Once a stronger logo is designed, I’d recommend that it 
be incorporated in a more effective and visually interesting 


masthead. The current masthead simply uses the logo 


For its annual Presentation and Per- 
suasion issue, U.S. 1 invited commu- 
nications, marketing, and design pro- 
fessionals to critique the news- 
paper’s operations. Their frank sug- 
gestions begin on this page and 
continue on page 13 of this section. 


Also inside: An editorial discussion 
of just how much ‘presentation’ is 
permitted when presenting the facts. . 
See page 16. 


dropped into the center of the page at the top without much 
consideration of the overall design of the front page. A 
powerful new logo incorporated into a newly designed 
masthead could bring character and presence to the entire 
front page of U.S. 1, attracting the reader’s attention and 
“fnviting him in” to the paper. 

The inside of U.S. 1 needs to be redesigned to achieve a 
more energetic and contemporary look, too. Something as 
simple as the use of rules between columns or at the top and 
bottom of the pages could provide a fresh and up-to-date 
look. Varying the column widths would be helpful, too, and 
incorporating graphics to identify the paper’s standard sec- 
tions would add visual appeal for the reader. Drop shadows, 
screens, and graphic symbols would improve each page 
dramatically and, in this age of computer-generated graph- 
ics, it’s neither time consuming nor expensive to include 
these elements. Finally, I’d suggest that any visual elements 
that arise during the development of a new logo might be 
incorporated throughout the paper to create a unified visual 
theme. | 

Throughout the years the paper has made minor changes 
to its logo. I think it’s time for much more than that in 1993. 


Kim Waters, Zoe Graphics, 16 Seminary Avenue, Hope- 
well, 609-466-4335. 


Public Relations Outreach 


U.S. 1 is unique in several ways and it dares to be 


different; a PR campaign should build on this. 


A New Look? 
The current logo fails to 
reflect the energetic spirit 
of the editorial content 

by Kim Waters 
A memorable visual identity is the most valuable 

marketing asset a business can have. We rely on graphics to 
identify a company, and often we judge a company’s prod- 
ucts and services by the quality of appeal of its graphic 
images. So a clear and convincing visual identity is essential 
for every business. This is especially important for publica- 
tions, which typically have to compete for customers’ atten- 
tion on a crowded newsstand. 

For U.S. 1 I have several suggestions to strengthen the 
newspaper’s identity. The place to begin is with the logo, 

which I believe should be redesigned. I feel the logo is very 
“dated” and I would like to see a new logo that communi- 
cates the dynamism and diversity of the region the newspa- 
per represents. The current logo fails to convey the energetic 
spirit we find in the paper’s editorial content: news and 
opinions about start-up companies, accomplishments of ex- 
isting companies and business people on the move. And, of 
course, there’s news about the area’s rich and exciting 
cultural, recreational, and dining opportunities. 

How can you convey all this with a logo that consists of 
I his is an outline of a pub- 

lic relations program for U.S. 1. 

This proposal is based only on our 

knowledge of the publication — as 

a reader, but an outsider. Before we 

embark upon a formal program, 

we would need extensive meetings 

with management and staff to dis- 

cuss their goals, history and oper- 

ations. After these meetings, a with the area’s business commu- 

more specific program would be nity. Intelligent “deliverers” and 
developed. This refined program staff with extensive contacts 
would include a timetable and throughout the community have 
more specific topic ideas. instant access to company activi- 
ties — move ins, move oes ae 

. ers, other activities. And U.S. 
Goals: reports the news — early and com- 

Pye letely. 

inerease the recognition of US. Pt newspapers ae merging 
Addo resige and respect the (8 She 
publication already receives. ce if a Agree nagitaigere 

Increase advertising. (Espe- .D&*n 0n 4 grow” P ; 

: ; inception, developing a reputation 
cially from out-of-area advertisers _ ae op 
who will learn thatthisisanimpor- #8 the place to mr sf. rhiitad 

h the U.S. 1 mar- information on the ocal market, 
= te aap news, and human interest/feature 
Increase readership. Attract sub- wire seb cay businesses and 
pees from out 2 enare ge There is, of course, competition 
a ts serie gle pemaeer Business for Central New Jer- 
Lead to additional serendipi- Sey. the Senate pe ge snag 
tous, presently unknown projects "on, Me ae Xen diededd 
which result from widespread pub- poe ‘ a an 

lic relations program. The hands-on management of 

publisher Richard K. Rein is an- 

Overview: other unique “plus.” While pro- 


Us. 1 is unique in several 
ways. This public relations pro- 
gram will build on this uniqueness, 


positioning the publication as the 


only medium — print or electronic 


__ __ with “hands on” regular contact 


ducing a sophisticated publication, 
Richard maintains a “down home” 
local newspaper mood, seemingly 
never to busy to talk to a caller 
about an idea or a story. 

U.S. 1 has become more than a 
newspaper. Its directories are a 


by Phyllis Spiegel 


valuable information source; its 
conferences and seminars fill a 
need. It has been willing to dare to 
be different and therein lies its 
strength — and many angles for 
widespread publicity. 


Content: 


et story. History of 
U.S. 1. The who what where why 
how of it. Build on unique posi- 
tion. 

Articles and specific surveys, 
findings, trends. 

Features and interviews with 
Richard Rein and others on staff. 

Coverage of speaking engage- 
ments (see Speakers Bureau sec- 
tion below.) . 

Press releases dealing with spe- 
cific stories — such as the exten- 
sive story you ran on the two young 
men from Princeton charged with 
their parents’ murder in California. 

For each issue, a press release 
dealing with some highlight in the 
publication. 

Run surveys regularly and re- 
lease this information to a regular 
list of publications.—i.e. U.S. 1 
queries on entertainment likes and 
dislikes, tastes in home decorating, 
buying habits, political views, re- 


creational activities, eating style, 
shopping habits, etc. 

Publish a quarterly Focus on 
Central New Jersey — defining the 
demographics, opinions, etc, here. 
Release to major media. 

Stories on advertising sales. 
Why it pays to offer low priced 
classified. More — to be worked 
out. 


Media: 


Advertising trade press. Ad Age, 
ADWEEK, others. 

New Jersey Q & A— New York 
Times New Jersey Section, Star 
Ledger, Inc. Magazine, People 
Magazine. 

Business and consumer press — 
local and national. 

New Jersey Monthly Magazine 

Trade press of specific indus- 
tries that U.S. 1 covers: i.e. Com- 
puter Trades (with stories about 
seminars), Real Estate Trades 
(trends in area), Restaurant Trades 
(re: our surveys and directories). 
Mercer Magazine. 

National Public Radio (a feature 
— perhaps on Susan Stamberg’s 
Sunday Edition) 

Local Radio. (The U.S. | Busi- 


ness Report) 
TV — New Jersey Nightly 


News (Business Reports, trends, 
etc.) Other radio and TV. Other 
publications, after we determine 
specific story ideas. Wire services 
that cover the state. USA Today 
(We see no reason why relevant 
stories would not be covered in 
relevant publications — U.S. 1 is 
not in competition with these 
lications. It stands alone and all — 
editors are, as you well know, al- 
ways looking for a good story. Our 
goal would be to find these stories 
— stories that no good editor could 
resist — direct them to the 
priate place and follow up.) 


Reprints: 


Reprints of clippings from other 
publications can be copied and 
sent to advertisers and prospective 
advertisers as part of the sales 
pitch. 


Speaker’s Bureau: 


A. opportunity for U.S. 1 to 
move beyond this area for reader- 
ship and advertising is to have rep- 
resentatives of the publication ad- 
dress groups in other areas. A list 
of topics can be established and 


_ contact can be made with cham- 


bers of commerce, business 
groups, industry groups, fraternal 
organizations, professional associ- 
ations and other organizations to — 


obtain platforms. One topic could — E 


be: The Princeton Mystique — is _ 
Princeton really different? Does it 
deserve its reputation? Other top- 
ics to be developed. = 
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Ad Agencies 


Ad Agencies are full-service, with 
public relations division and design 
shops. Also see Public Relations 
and Graphic Design. 


Amoroso Associates, 457 Living- 
ston Drive, East Windsor 08520; 
advertising and marketing. 
Founded 1981. Robert Amoroso, 
owner. Staff size: 2. 


609-448-0621 


Art-Tech Associates, 601 Ewing 
Street, Suite C-20, Princeton 
08540; advertising. Founded 1986. 
Priscilla Snow Algava, owner. Staff 
size: 2. 

609-921-9540 609-921-3540 


Barbara Berglund Associates, 12 
North Main Street, Pennington 
08534; full service advertising and 
public relations agency. Founded 
1982. Barbara Berglund, president. 
Staff size: 6. 


609-737-8822 609-737-8829 


Bremble & Sewforth, 3 State Park, 
Titusville 08560; specialty in busi- 
ness-to-business. Founded 1972. 
Ted Bremble. Staff size: 2. 


609-737-3605 609-737-2638 


C&Wilola, 748 Route 206 South, 
Belle Mead 08502; advertising 
agency and design studio special- 
izing in animal and human health 
fields and business to business ad- 
vertising. Founded 1959. Robert 
lola, vice president. Staff size: 11. 


908-359-1600 908-359-8081 


Chelsea Group, 134 Franklin Corner 
Road, Suite 101, Lawrenceville 
08648; inhouse advertising agency 
for numerous outlet shopping cen- 
ters, including Liberty Village Fac- 
tory Outlets in Flemington. Michele 
Rothstein, corporate vice president 
marketing. Staff size: 2. 


609-896-2337 609-896-3889 


Creative Communications Ad/PR, 
1589 Van Buren Drive, North 
Brunswick 08902-3028; advertis- 
ing and public relations agency. 
Founded 1980. Richard M. Wie- 
land, chief executive officer. Staff 
size: 2. 
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908-297-3713 908-297-3713 


Creative Marketing Alliance Inc., 


34- C Washington Road, Princeton 
Junction 08550; marketing, adver- 
tising, and public relations. 
Founded 1986. Jeffrey Barnhart, 
president. Staff size: 24. 


609-799-4900 609-799-7032 


Dana Communications, 2 East 
, Broad Street, Hopewell 08525; ad- 


vertising, public relations, market- 
ing, design. Founded 1979. 
Thomas Paine, president. Staff 
size: 25. 


609-466-9187 609-466-9608 


Easy Graphics, 741 Alexander 


Road, University Park Plaza, 
Princeton 08540; advertising, 
graphic design, marketing, public 
relations. Founded 1980. Kenneth 
Seibel, president. Staff size: 17. 


609-799-3279 609-987-0185 


Expoconsul Marketing Group, 500 


College Road East, second floor, 
west wing, Princeton 08540; full- 
service advertising agency, an affil- 
iate of Expoconsul International. 
Founded 1991. Sally Hollander, ex- 
ecutive vice president. Staff size: 4. 


609-987-9400 609-987-9490 


FMR Communications, 116 Village 


Boulevard, Second Floor, 
Princeton 08540; Frank Rybinski. 


609-951-2261 


Ferrara & Company, 312 Wall 


Street, Princeton 08540; ad 


agency. Art Ferrara, owner. 


609-924-4932 609-924-0702 


Firehouse Inc., 666 Plainsboro 


Road, Suite 1130, Plainsboro 
08536; graphic design and market- 
ing communications, headquar- 
tered in Evansville, Indiana, spe- 
cializing in sales promotion, event 
planning, and corporate identity de- 
velopment. Founded 1990. Joan 
Shappard, director. Staff size: 20. 


609-936-1966 609-936-0479 


The Forman Group, Box 3174, 


Princeton 08543-3174; includes 
graphic design studio. Founded 
1986. James J. Forman, partner. 
Staff size: 5. 


609-275-6077 


Freelance Associates, 2909 Route 


INFORMATION 
PACKAGING 
PRODUCTS 


Richards Hagy Advertising and 
Marketing, 409 Mercer Street, 
Hamilton Square 08690; advertis- 
ing, marketing, publishing. 


Who’s Who, What’s What 
In Communications, 
Advertising, Marketing, 
and Design 


One, Lawrenceville 08648; corpo- 
rate communications, concept 
through design and production. 
Founded 1978. Joseph Dougherty, 
president. Staff size: 6. 


609-771-4441 609-771-4442 


Robert H. Fuller Advertising Inc., 


252 Nassau Street, Princeton 
08540. 


609-921-0099 908-996-2022 


Fusion Advertising & Communica- 


tions, 70 South Main Street, 
Cranbury 08512; advertising 
agency. Founded 1989. Victor A. 
Scire, head of service and presi- 
dent. Staff size: 6. 


609-395-8293 609-395-1403 


Gillespie, 191 Clarksville Road, In- 


ternational Corporate Center, 
Lawrenceville 08648; full service 
advertising agency with a public re- 
lations and magazine division. 
Founded 1973. Richard J. Gilles- 
pie, president and chief executive. 
Staff size: 85-90. 


609-799-6000 609-799-6752 - 


Gillespie, 104 Carnegie Center, 


Suite 204, Princeton 08540; ac- 
counting department. Founded 
1985. Suzanne Brown, vice presi- 
dent finance. Staff size: 15. 


609-452-1872 609-520-1663 


Custom & Stock: 
Loose Leaf Binders & Portfolios 


Audio/Video Packaging 
Audio/Video Direct Mail Packaging 


Media Kits 


Quality products and service 
on time and within budget 


Presentation Folders 

Sales Kits 

Software Packaging 

Custom Index Tabs 

Printing & Fulfillment Service 


Founded 1970. Richards Hagy. 
Staff size: 5. 


609-588-0345 609-587-6730 


Impact Marketing, 13 Roszel Road, 
Suite B-111, Princeton 08540; spe- 
cialty in strategic marketing plan- 
ning and broadcast and outdoor 
media placement, also sales pro- 
motion, PR, and direct marketing. 
Founded 1992. Stephen Pinto, 
president. Staff size: 3. 


609-734-0007 609-987-1907 


J & M Advertising, 177 Parkside 
Drive, Princeton 08540; full service 
advertising agency. Founded 1981. 
Margaret Van Dagens, president. 


609-924-1083 609-924-5949 


Jackson O’Malley Advertising, 149 
South Main Street, Hightstown 
08520; advertising and communi- 
cations. Founded 1976. Matt 
O’Malley, president. Staff size: 4. 


609-443-4112 609-443-0801 


KFS & Associates, 618 Sayre Drive, 
Princeton 08540; business com- 
munications and marketing, based 
in Evansville, Indiana. Dean P. Wil- 
son, eastern region sales manager. 
Staff size: 1. 

609-951-9766 

Metro Direct, 55 Route 571, Suite 
115, Princeton Junction 08550- 
1112; strategic market planning, re- 
search and analysis, design, copy, 
production management, database 
development, and public relations. 


Founded 1992. Linda A. Fahmie, 
president. 


609-799-4200 609-799-4443 


Millstone Group, 301 North Harri- 


son Street, Princeton Shopping 
Center, Princeton 08540; graphic 
design and advertising. Founded 
1983. John Emerick, president. 
Staff size: 4. 


609-924-1502 609-921-7037 


The Morris-Lee Group, Route 519, 


Cane Farm, Box 218, Rosemont 
08556-0218; business-to-business 
agency. Founded 1988. James 
Morris-Lee, president. Staff size: 5. 


609-397-1911 609-397-9275 


Norback Advertising Inc., 3 Ridge- 


wood Avenue, Hopewell 08525; 
Founded 1991. Peter G. Norback, 
president. Staff size: 1. 


609-466-4357 609-466-4357 


Oxford Communications Inc., 287 - 


South Main Street, The Laceworks, 
Lambertville 08530-1830; advertis- 
ing, public relations, and marketing. 
Founded 1986. John Martorana, 
president. Staff size: 12. 


609-397-4242 609-397-8863 


PM Advertising, 124A The Orchard, 


Cranbury 08512; Manny Bridges. 
609-448-5420 


Panther Copywriting and Design, 


16 Volusia Avenue, Hamilton 
08610; ads, brochures, logos, 
scripts, signs, and other advertising 


Our ability to custom design products to meet your most specialized needs 
provides you with an unlimited variety of creative solutions. 


Authorized Distributor of 
MOORE EX TSG Toy] 
G R A P H / C S 


Designer and manufacturer of a broad range 
of Products that can bring a unique and lasting 
impact to your communications programs. 


Call for a quote, samples and literature. 


Phone: 908-297-7774 « Fax: 908-297-3499 
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and communications needs. 
Founded 1991. Pamela Zepp, 
president. Staff size: 2. 


609-588-9119 609-586-6991 


Partners in Professional Market- 


ing, 84 River Drive, Titusville 
08560-1789; marketing communi- 
cations, including public relations 
and event planning. Founded 1985. 
Douglas R. Jung, president. Staff 
size: 2. 


609-737-8660 609-737-8661 


Princeton Communications 


Group, 20 Nassau Street, Suite 
250 West, Princeton 08542: full ser- 
vice ad agency with desktop pub- 
lishing. Founded 1992. Larry 
Krampf, owner. Staff size: 10. 


609-924-7966 609-924-7969 


Princeton Direct Inc., 5 Vaughn 


Drive, Princeton Metro Center, 
Suite 119, Princeton 08540; direct 
response advertising agency spe- 
cializing in business-to-business 
and financial services lead genera- 
tion. Founded 1987. Robert Zyontz, 
president. Staff size: 10. 


609-520-8575 609-520-0695 


Princeton Marketing Communica- 


tions, 23 Norton Road, Box 3066, 
Princeton 08543-3066; advertising, 
marketing, public and investor rela- 
tions. Founded 1986. Arlene 
O’Hare Baier, president. Staff size: 
1 


908-329-6177 908-329-6749 


Princeton Partners Inc., 2 Re- 


search Way, First Floor, Princeton 
08540; full-service marketing com- 
munications agency serving con- 
sumer, healthcare, retail, and busi- 
ness-to-business accounts. 
Founded 1965. Catherine A. 
Mathis, president owner. Staff size: 
19. 


609-452-8500 609-452-7212 


QLM Associates, 470 Wall Street, 


Princeton 08540; marketing ser- 
vices. Founded 1982. W. Robert 
Lipsky, president. Staff size: 80. 


609-683-1177 609-924-8007 


ST&L Advertising, 2011 Route 130, 
North Brunswick 08902; marketing - 


communications, sales promotion, 
and public relations. Founded 
1963. Stan Peskoff, senior vice 


president. Staff size: 20. 
908-821-5800 908-821-2537 


Shawn Perry-Turner Group De- 


signed Marketing, Box 203, Belle 
Mead 08502-0203; marketing com- 
munications for businesses spe- 
cializing in industrial and service 
companies. Founded 1988. Shawn 


Perry-Turner, president. Staff size: 
3. 


908-874-3574 908-874-0917 


Ellen Silverman Advertising Inc., 6 
Oak Crest Drive, East Brunswick 
08816; advertising and public rela- 
tions. Founded 1981. Ellen Silver- 
man, president. Staff size: 3. 


908-254-4443 908-254-5377 


Stone’s Throw, 13 North Main 
Street, Cranbury 08512; copy and 
design services for ads, brochures, 
direct mail, newsletters, sales aids, 
and company identity programs. 
Founded 1991. Deanne Napurano, 
partner. Staff size: 4. 


609-395-0650 609-395-1250 


Studio G, 133 Eatton Avenue, Apart- 
ment 3A6, Mercerville 08619; spe- 
cialties in corporate communica- 
tions including: advertising, annual 
reports, brochures, collateral mate- 
rials. Founded 1986. Lisa 
Gyurcsak, principal. Staff size: 3. 


609-586-7007 609-586-4112 


Stunz & Konstantin Inc., 677 
Rosedale Road, Princeton 08540; 
advertising and marketing consul- 
tants. Founded 1985. Geraldine 
Stunz, president. 


609-924-0110 609-924-3922 


Techcom, 29 Emmons Drive, Suite 
F-2, Box 8257, Princeton 08543- 
8257; business to business market- 
ing communications, advertising 
and public relations. Founded 
1962. Frank V. Sardi, president. 
Staff size: 4. 


609-734-0004 609-520-0263 


Thacker & Frank Advertising Inc.., 
55 Princeton-Hightstown Road, 
Princeton Junction 08550; corpo- 
rate/consumer literature, direct 
mail, print, newsletters, video. 
Founded 1984. Rob Thacker, pres- 
ident. Staff size: 12. 


609-936-9004 609-799-2476 
Trent-Jones Inc., 5 Independence 


(ur Mission: 


UPGRADE THE WORLD 


N 30 DANS. 


* INTEL 486SX 25MHz 

* JMB RAM (32MB max) 
* 3.5" 1.44MB Floppy 

* 84MB IDE Hard Drive 

* 14" 1024 SVGA Monitor 
* Enhanced 101 Keyboard 
* 3-Button Serial Mouse 


If youre still in the dark 


* Mario Game/Soundcard/Spkrset $ 93 
* Pro Audio Studio 16 Soundcard $ 193 
* * SONY Multimedia Upgrade Kit 


* NEC Multispin 84-1 w/ 1 CD 
* SoundBlaster Discovery 16/E 


~ * SoundBlaster Edutainment 16/I 


ALL CD's 20% OFF 


PC CITY 


The Power of Solutions. 


PC CITY Princeton 
45A State Rd. /Rt 206 
Princeton, NJ 

(1 mi. From Prin. Univ) 
TEL: 609/683-0088 
FAX: 609/683-8777 


PC CITY USA 

401 Mercer Mall 
Lawrenceville, NJ 
(Across From the WIZ) 
TEL: 609/734-8484 
FAX: 609/951-9390 


ages of XT or AT computing, 
let us bring you to the brave new world of 485 power. 


Musimeda 
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KEY: Company Name, Address, Description, Year Founded, Person-in- 
Charge, Title, Staff Size. Phone. Fax. 

See page 12 for an index of categories covered. Call 609-452-0038 for 
corrections or additions, or for information on other U.S. 1 Directories 
covering the greater Princeton business community. 


Way, First Floor, Box 8379, 
Princeton 08543-8379; advertising 
and public relations. Founded 
1981. Alex Trent, president. Staff 
size: 12. 


609-520-0070 609-520-9296 


The Weinberger Group, 13 Roszel 
Road, Building B, Suite 112, 
Princeton 08540; advertising and 
marketing for business to business, 
high tech, and services. Founded 
1978. Steven Weinberger, presi- 
dent. Staff size: 5. 


609-987-1212 609-987-0031 


Wenzel and Company, Marketing 
Communications, 230 West Dela- 
ware Avenue, Pennington 08534; 
full service marketing communica- 
tions firm. Founded 1976. Shirlee 
Wenzel, president. Staff size: 16. 
609-737-9200 609-737-9275 

Zusi & Krol Advertising Inc., 83 
Princeton Avenue, Suite 2 C, Hope- 
well 08525; specialty in corporate 
communications. Founded 1988. 
Pamela V. Krol, president. Staff 
size: 8. 


609-466-4466 609-466-4543 


Publishers’ 


Reps 


Dick Busch Inc., 40 Stony Brook 
Lane, Princeton 08540; ad sales 
representative, specializing in busi- 
ness to business and trade publica- 
tions. Founded 1978. Staff size: 1. 


609-921-7763 609-921-7764 


Druker Company, 338 Wall Street, 
Princeton 08540; publishers’ repre- 
sentatives. Founded 1975. Herbert 
A. Druker, president. Staff size: 6. 


609-921-3686 609-921-1853 


Lewis Edge & Associates, 366 Wall 
Street, Princeton 08540-1517; ad- 
vertising sales for publishers, in- 
cluding Penton Publications, TAPPI 
Journal, AIPE Facilities, Curriculum 
Product News, Broadcasting, 
TIES. Founded 1986. Lewis A. 
Edge Jr., president. Staff size: 8. 


609-683-7900 609-497-0412 


Audio Visual 


Altered Image, 7 Deer Park Drive, 
Suite D, South Brunswick 08852; 
designers/producers business 
meetings and corporate presenta- 
tions. Founded 1984. F. Thomas 
Ward, president. Staff size: 12. 


908-274-2220 908-274-2138 


Burkewood Communications 
Corp., 601 Ewing Street, Suite B-7, 
Princeton 08540; video production 
for corporations and institutions. 
Founded 1984. Kate Wood, presi- 
dent. Staff size: 5. 


609-683-8194 


CSI Custom Slides Inc., 666 
Plainsboro Road, Suite 455, 
Plainsboro 08536; business pre- 
sentation/publication graphics, 
special event co-ordination, and 
video. Founded 1979. Thomas E. 
Williams, branch manager. Staff 
size: 7. 
609-799-5061 609-799-6648 

Certified Video Productions, 132 
Franklin Corner Road, Lawrence- 
ville 08648; full service video pro- 
duction facility. Founded 1979. 
Peter Antonuccio, president. Staff 
size: 15. 


609-895-1020 609-895-0745 


DCP Communications Group Ltd., 
301 Wall Street, Princeton 08540- 
1515; film, video and multi-media 
production and post production for 


corporations and not-for-profits. 
Founded 1976. Don Connors, pres- 
ident. Staff size: 5. 


609-921-3700 609-921-3283 


Epsilon Production Studios, 16 
Volusia Avenue, Hamilton 08610; 
John Muradyan, CEO. Staff size: 3. 


609-586-6965 


Film Loops Inc, 416 Route 518, 
Blawenburg Road, Blawenburg 
08504; development of driver train- 
ing and employee assistance ma- 
terials for industry. Founded 1970. 
Grey Jones, president. Staff size: 
12. 


609-466-9000 609-466-2333 


Fresh Air Communications, 29 


Emmons Drive, # A-3, Princeton 
08540; video and multi-image slide 
presentations for promotion and 
communications. Founded 1975. 
James Hill, president. 


609-452-2252 609-452-1204 


Graphica, Box 731, Plainsboro 


08536-0731; 35 mm slide presen- 
tations, interactive multimedia, 
video digitizing. Founded 1989. Jeff 
Friedman, president. 


609-275-8778 609-275-4588 


Hagens Recording Studio, « 61 


_Lower Harrison Street, Princeton 
08540; video production, narration 
and music recording, tape dubbing. 
Founded 1950. Herb Hagens Sr., 
president. Staff size: 6. 


609-452-2127 609-452-7319 


Hilltop Music, 144 One Mile Road, 


Cranbury 08512; computer-based 
digital music production studio for 
‘sound design, soundtrack creation 
and radio advertisements. 
Founded 1986. Brad Hill, owner. 
Staff size: 1. 


609-443-5772 


International Film Circuit World’s 


Fare, 1503 Pheasant Hollow Drive, 
Plainsboro 08536; motion picture 
distribution to museums, universi- 
ties, and art houses. Founded 
1986. Wendy Lidell, owner. Staff 
size: 1. 

609-799-5730 609-799-5843 | 


Hugh and Suzanne Johnston inc., 


Continued on following page 


$ 393 3 
Smee 
$ 593 . 
$593 


A Full Service 
Direct Mail 
Company 


j ~~ 


/ Celebrating \ 


e State of the Art Ink Jet 


Addressing System 


Fulfillment 
Automatic Inserting 


Metering/Live Stamping 


shame) ees 


Mechanized Wafer Sealing 
Cheshire/P.S. Labeling 
Folding/Collating/Stapling 
Personalized Service 

Data Entry/List Maintenance 
Laser Printing/Mail Optimization 
Manual Assembly/Packaging 


a complete mailing service 


39 Everett Drive, P.O. Box 7696 
Princeton, NJ 08543-7696 
(609) 799-1717 « Fax: 609-799-9613 


‘All Work Done On Premises 


Oe ee ete ge 


WHEN YOU KNOW WHAT YOU WANT 


TO COMMUNICATE, AND ESPECIALLY 
WHEN YOU DON’T. Talk tous. We have been creating 
award-winning corporate and marketing materials for more than 
15 years. We have helped small companies grow. We have 
helped large companies stay large. Brochures. Newsletters. 
Advertisements. Posters. Corporate Identity. Promotions. 


Annual Reports. Everything you need to communicate. 


Call 609.924.3838. Ask for Alan Brooks. 


Alan Brooks Design Inc. 
Twenty Nassau Street 
Princeton, NJ 08542 
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THE BEST CORPORATE COMMUNICATIONS. ii 
JUST A STONE'S THROW AWAY. 


FROM PRECONCEPT 


THROUGH COMPLETION. 


stone's throw 


creative communications 


Copy ¢ DESIGN * PRODUCTION 


BROCHURES ® DIRECT MAIL 


13 North Main Street Cranbury NJ 
NEWSLETTERS * ADVERTISEMENTS 


ANNUAL REPORTS ¢ SLIDE KITS CALL 609-395-0650 FOR INFORMATION 


COMPANY IDENTITIES OR PORTFOLIO REVIEW. 


| DUPLICATING, 
Inc. 


HIGH SPEED DUPLICATING 
« Call for Quantity Pricing! 


CANON LASER 
COLOR COPIES 


CALL FOR SPECIAL PRICING 
8 1/2" x 11" > No Minimum 


Where quality is the difference. 


COMPLETE PRINTING SERVICE 


+ MANUALS NCR FORMS 


* BLUEPRINTING * BINDING 

* REPORTS + WEDDINGS 
* BUS. CARDS * STATIONERY 
* TRANSPARENCIES + LABELS 

* FLYERS * BROCHURES 


* FULL COLOR COPYING 


(609) 987-0655 + (609) 924-7136 
(908) 359-1511 * FAX: (609) 987-8895 


5 Independence Way « Princeton Corporate Center 
(Just off U.S. 1 between Forrestal Village and Ridge Road) 


Continued from preceding page 


16 Valley Road, Princeton 08540; 
film and video for public television, 
corporate and educational mar- 
kets. Hugh Johnston. 


609-924-7505 


LB Productions, Box 7892, 
Princeton 08543-7892; video pro- 
duction. Founded 1990. Sandy 
Welsh, partner. 


609-243-8946 


Media By Design, 13 Roszel Road, 
Building A, Princeton 08540; video 
production: commercials, video 
news releases, marketing, em- 
ployee communication, public in- 
formation, medical education and 
video-conferencing. Founded 
1987. Therese Ledwith Fay, corpo- 
rate partner. 


609-452-8879 609-452-1549 


Richard Murison Productions, 370 
Wall Street, Box 870, Hightstown 
08520-0870; marketing, training, 
and educational videos. Richard 
Murison, president. Staff size: 1. 


609-448-5892 


Princeton Scientific Productions, 
2 Research Way, Second Floor, 
Princeton 08540; video production 
arm of Symedco. Founded 1984. 
Peter Martin, president. Staff size: 
6. 


609-452-1560 609-452-1564 


RAC Productions, 666 Plainsboro 
Road, Suite 1281, Plainsboro 
08536; multi-media production 
company specializing in interactive 
computer-based presentations, 
video, film, slides, 3D animation 
and graphics. Founded 1988. Rob- 
ert Christensen, president. Staff 
size: 4. 

609-799-0606 609-799-5476 


Slide Design and Production Inc., 
1 Washington Crossing Road, Pen- 
nington 08534; production of 35 
mm slides and overheads for pre- 
sentations. Founded 1989. Richard 
Van Fleet, president. Staff size: 5. 


609-737-1123 609-737-6345 


Sound Creations Productions, 21 
Royal Oak Road, Lawrenceville 
08648; original music production 
for commercial jingles, industrial 
video scoring and sound tracks, 
and corporate and sports events. 
Founded 1985. Cliff Wight, vice 
president. Staff size: 4. 


609-882-5222 609-396-4442 


Speaker Support Group Inc., 214 
Carnegie Center, Suite 206, 
Princeton 08540; audio-visual 
communications. Jeff McPhie, 
president. Staff size: 15. 


609-520-9200 609-520-8944 


Spencer Entertainment Enter- 


prises, 116 Village Boulevard, 
Suite 200, Princeton Forrestal Vil- 
lage, Princeton 08540-5799; televi- 
sion and movie production, also 
Spencer Library, books on tape 
publisher. Founded 1988. Richard 
Spencer, president. Staff size: 3. 


609-520-7955 609-520-1702 


The Starbridge Group, 116 Village 
Boulevard, Second Floor, 
Princeton 08540; special effects for 
film and television. 


609-951-2255 


StudioLink, 13 Roszel Road, Build- 
ing D, First Floor, Princeton 08540; 
video production, 30’x40’ studio, 
post-production, on-site and re- 
mote broadcast satellite services. 
Andrew Cordery, general manager. 
Staff size: 6. 


609-452-0846 - 609-452-0521 


Telequest Inc., Box 25, Princeton 
08542-0025; film and video pro- 
duction. Founded 1978. Richard S. 
Blofson, partner. Staff size: 6. 


609-799-2105 609-799-4194 


United States Audio Visuals, 102 
Carnegie Center, Second Floor, 
Princeton 08540; rental of audio 
visual equipment to hotel meeting 
organizers and to the general pub- 
lic. Founded 1976. Ron Dziekan, 
branch manager. Staff size: 3. 


609-452-2622 609-987-2584 


The Vertical Studio, 115 Brookstone 
Drive, Princeton 08540; project re- 
cording studio. C. M. Webster. 


609-683-5826 


Videosmith, 3 Independence Way, 
Second Floor, Princeton 08540; 
video and film production, graphics 
and animation, post-production, 
and equipment rentals. Rod 
Ammon, vice president of sales. 
Staff size: 5. 


609-987-9099 609-987-2449 


Visual Education Corp., 14 Wash- 
ington Road, Building 4, Box 2321, 
Princeton 08543-2321; educa- 
tional publishing — editorial, pro- 
duction, and audio visual services. 
Richard Lidz, president. Staff size: 
35. 


609-799-9200 609-799-1591 


Editorial 


Services 


Assets Unlimited, Box 1760, North 
Brunswick 08902; researching, 
writing, and administering grants. 
Founded 1990. K. L. Abdale. Staff 
size: 2. 

609-683-1402 


CareerPro Resumes Princeton, 20 
Nassau Street, Suite 242 
Princeton 08540; specializing in re- 
sumes, cover letters, follow-up let- 
ters, and other writing. Founded 
1958. Robert Van Deventer, 
writer/manager. Staff size: 1. 


609-921-1222 


Contemporary Educational Ser- 
vices, 85 Bouvant Drive, Princeton 
08540; textbook writers and edi- 
tors. Founded 1979. Sheila Sider- 
man, president. Staff size: 4. 


609-683-0155 609-683-4879 


Lawrence Turner Friend, 49 Palmer 
Square West, Suite N, Princeton 
08542: consulting, writing, and ed- 
iting services for business market- 
ing communications programs and 
individual editorial projects. 
Founded 1989. Lawrence T. 
Friend, principal. Staff size: 1. 


609-497-3903 


Helen Gorenstein Writing Ser- 
vices, 8 Lemore Circle, Rocky Hill 
08553; Staff size: 1. 


609-924-1263 


Lowing Associates, 4 Cromwell 
Court, West Trenton 08628; estab- 
lishment and implementation of 
communications strategies, plus 
production of corporate, technical, 
and training documents. Founded 
1992. Suzanne K. Lowing. Staff 
size: 2. 

609-530-9866 609-530-9866 


Manulkin Enterprises, 72 
Wyndmoor Drive, East Windsor 
08520; publication services: maga- 
zines, tabloids, newsletters, 
desktop publishing, design, type- 
setting, editorial, production con- 
sulting. Founded 1993. Steve 
Manulkin, president. Staff size: 2. 
609-426-9590 609-426-9590 

Milea Communications, 2 West 
Broad Street, Hopewell 08525; 
turnkey in-house publications. 
Founded 1986. Kathryn Milea, prin- 
cipal. Staff size: 4. 


609-466-9755 609-466-9758 


Mountain Lion Inc., Route 206, The 
Village Shopper, Box 257, Rocky 
Hill 08553-0257; book developer 
and agent. Founded 1983. John J. 
Monteleone, president. Staff size: 
2 


609-924-8363 609-924-9262 


Peak Power Enterprises, 155 
Hodge Road, Princeton 08540; 
newsletters, writing, desktop pub- 
lishing. Founded 1989. Peak 
Power Hogen. Staff size: 1. 


609-924-6481 


PRF Editorial Associates, 301 
North Harrison Street, Suite 222, 
Princeton 08540; specialty in sci- 
entific and scholarly books and ar- 
ticles. Founded 1985. Larissa 
Onyshkevych, director. Staff size: 
4. 


609-497-9228 609-883-2470 


Princeton Editorial Associates, 81 
Bertrand Drive, Princeton 08540; 
production of scholarly, medical, 
and technical books and journals, 
including editing, design, and type- 
setting. Founded 1990. Peter 
Strupp, president. Staff size: 5. 


609-924-8547 609-924-8547 


Princeton Editorial Services Inc., 
Box 397, Cranbury 08512-0397; 
trade publications — books and 
newspapers — for real estate, 
banking and travel industries. 
Founded 1976. Cecile Downey, 
president. Staff size: 4. 


609-655-2779 
Princeton Letters, 418 Wall Street, 


Princeton 08540; industry newslet- 
ters. Joan Aller, thorn 


609-924-4655 609-921-0483 


Princeton Quotations, 26 Wilshire 
Drive, Box 542, Rocky Hill 08553; 
author and book agent, video & 
cassette program promotion. 
Founded 1992. Peggy Jennings. 


908-281-6201 

R.M. Schwarz, Consulting, 1379 
Lower Ferry Road, Ewing 08618- 
1410; report writing: market re- 
search reports, data analysis, 
questionnaire design. Founded 
1986. Staff size: 1. 


609-883-7444 


Event Planning 


Activities Incorporated, 722 Lower 
Ferry Road, Ewing 08628; meeting 
planning/production company of- 
fering design and management of 
meetings, incentives special 
events, productions and travel ser- 
vices. Founded 1987. Michael 
Young, president. Staff size: 8. 
609-882-5300 609-530-1910 

Ad International Inc., 136 
Lawrenceville-Pennington Road, 
Lawrenceville 08648; also known 
as Arts Development. Staff size: 1. 
George Plasko. 


609-896-9330 


The Concierge, 447 Route 130, 


North Brunswick 08902; corporate 
meeting consultants and VIP ser- 
vices. Founded 1984. Richard 
Kachure, president. Staff size: 3. 
908-821-5807 908-821-2537 

Dick Clark Corporate Productions, 
101 Carnegie Center, Suite 219, 
Princeton 08540; corporate events, 
meetings and tradeshows. 
Founded 1990. Trudi Rohla, presi- 
dent. Staff size: 10. 


609-452-0770 609-452-7304 


Entertainment Inc!, 21 Quaker 


Road, Princeton Junction 08550; 
ticket service for theater, concert, 
opera, and sporting events in the 
United States and Europe. 
Founded 1989. Linda Williams, 
president. 


609-799-7077 


Hannover Fairs USA Inc., 103 Car- 
negie Center, Suite 207, Box 7066, 
Princeton 08543-7066; interna- 
tional trade shows in Hannover, 
Germany. Founded 1985. Joachim 
Schafer, president. Staff size: 15. 


609-987-1202 609-987-0092 


Innovative Exposition Inc., 3 Inde- 
pendence Way, Second Floor, Box 
511, Princeton 08543-0511; orga- 
nization of trade shows in food and 
beverage industry, a division of 
Schotland Business Research. 
Founded 1987. Robin Geary, direc- 
tor of show and conference opera- 
tions. Staff size: 10. 


609-520-0100 609-520-8989 


JR Associates, 86 Poe Road, 
Princeton 08540; meetings, con- 
ventions, speakers. Founded 
1984. Janet Pickover CMP, director 
and owner. Staff size: 2. 


609-921-6605 609-921-6960 


MGP Studio Arts, 6 Titus Lane, Box 
752, Plainsboro 08536; art consul- 
tant, organization and managing of 
exhibits, education. Founded 1992. 
Maria G. Pisano, director. Staff 
size: 1. 

609-799-3941 


Metro Management Associates, 55 
Route 571, Suite 115, Princeton 
Junction 08550-1110; marketing of 
print trade shows: a division of Met- 
ropolitan Associates Inc. Linda A. 
Fahmie, president. Staff size: 5. 


609-799-4945 609-799-4443 


Princeton Wedding Consultants, 
5B Castleton Road, Princeton 
08540; full-service wedding plan- 
ner. Founded 1992. Charrisse Min 
Alliegro, president. Staff size: 1. 
609-683-4467 


R+R Productions, 7 Holly Lane, 
Lawrenceville 08648; entertain- 
ment for corporate functions and 
parties, including murder myster- 
ies, role playing, characterizations. 
Ruth Markoe. 

609-896-9661 


RaMar Inc., 20 Nassau Street, Suite’ 
126, Princeton 08542; event and 
party planning, entertainment, 
tours, speakers. Founded 1981. 


Marie Clark, president. Staff size: 


2. 
609-921-1854 609-921-1911 
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08542-5703; exhibitions for the 
cruise shipping industry, branch of 
British publisher of Seatrade Re- 
view, also Computership Co. Mi- 
chael Kazakoff, vice president, 
sales. Staff size: 4. 


609-452-9414 609-452-9374 


Sitework Associates Inc., 53 Pen- 
nington-Hopewell Road, Route 
654, Pennington 08534-3613; con- 
vention and conference planning, 
exhibit management, name badge 
production, one of five offices. 
Founded 1985. Miles E. Watkins, 
president. Staff size: 15. 


609-466-2111 609-466-2675 


Stackhouse Entertainment, 110 
Klockner Avenue, Hamilton 08619; 
special event entertainment 
agency. Douglas C. Stackhouse, 
president. 


609-588-5005 609-588-4922 


Symedco, 2 Research Way, Second 
Floor, Princeton 08540; organizers 
of medical symposia and confer- 
ences, with divisions for editorial, 
marketing, and travel. Founded 
1983. Peter S. Martin, president 
and chief executive officer. Staff 
size: 60. 


609-452-7100 609-452-1564 


Graphic Arts 


Also in this insert see Advertising 
Agencies, Audio Visual, Publishing, 
and MultiMedia. Check the U.S. 1 
Business Directory for Desktop 
Publishing. 


Adesigns, 1002 Aspen Drive, 
Plainsboro 08536; electronic and 
conventional graphic. design. 
Founded 1989. Rita Seidel, presi- 
dent/owner. Staff size: 3. 


609-275-0696 609-275-0387 


The Bartlett Press Inc., 228 Alexan- 
der Street, Ground Floor, Princeton 
08540; technical typography. 
Founded 1985. Frederick H. Bart- 
lett, president. Staff size: 2. 


609-924-4749 908-745-9412 


May Bender Design Associates, 7 
Deer Park Drive, Suite M, Mon- 
mouth Junction 08852; fine art and 
industrial design. Founded 1968. 
May Bender, chief executive officer. 
Staff size: 1. 


908-329-8388 908-329-0612 


Alan Brooks Design Inc., 20 Nas- 
sau Street, Suite 501, Princeton 
08542; design firm: brochures, ad- 
vertisements, posters, newsletters, 
and logotypes. Founded 1982. 


609-924-3838 609-924-0088 


Cook and Shanosky Associates 
Inc., 103 Carnegie Center, Suite 
203, Princeton 08540; design and 
graphics, including corporate re- 
ports and logos. Founded 1967. 
Roger Cook, president. Staff size: 
6-10. 


609-452-1666 609-452-1182 


Corporate Design Associates, 191 
Clarksville Road, Lawrenceville 
08648; graphic design and adver- 
tising. Founded 1982. Jack Oliver, 
president. Staff size: 5. 


609-936-9292 609-520-1663 


Corporate Graphic Design, 7102 
Elm Court, Monmouth Junction 
08852; corporate design/project 
management: capability brochures 
and marketing materials for law 
firms and financial institutions. 
Founded 1990. Jan Watkins, CEO 
and creative director. Staff size: 3. 
908-274-0841 908-329-8907 

Curtis Offset Prep Inc., 3490 Route 
1, Building 8-B, Princeton Service 
Center, Princeton 08543; pre-print 
preparation. Founded 1989. Walter 
Curtis, owner. Staff size: 7. 
609-452-0658 609-951-8743 

Design Pro Inc., 55 Princeton-High- 
tstown Road, Suite 205, Box 3406, 
Princeton 08543; design/drafting 
service with complete CAD ser- 
vices. Founded 1989. John Cozza, 
owner. Staff size: 4. 


609-275-7171 609-275-9191 


Design Solutions, Box 577, 


Plainsboro 08536. David Spivak, 
president. 


609-448-2020 


Detail Graphics, 83 Princeton Ave- 


nue, Suite 1A, Hopewell 08525; 
graphic designer. Founded 1988. 
Bea Bork, partner. Staff size: 2. 


609-466-9240 


DeVoe Communications, 422 


‘Snowden Lane, Princeton 08540; 
graphics, design, publishing. R. 


Syth DeVoe. Staff size: 1. 
609-497-0343 


Elchin & Associates, 40 Nassau 
Street, Princeton 08542-6912: cor- 
porate marketing materials. Judy 
Elchin, owner. Staff size: 1. 


609-683-5897 


Full Circle Graphics & Design, 17J 
Princess Road, Lawrenceville 
08648; full-service communica- 
tions firm handling mostly design 
and print work. Founded 1987. 
rig Deene, president. Staff size: 


609-895-0567 609-895-1027 


Golden Associates, 812 State 
Road, Suites 204-206, Princeton 
08540; advertising and graphic de- 
Sign, print and video. Founded 
1979. Vincent Golden, art director. 
Staff size: 2. 


609-252-9770 609-252-9772 


Stan Gomberg Graphic Design, 33 
Emerald Road, Kendall Park 
08824; annual reports, collateral 
material. Founded 1960. Stan 
Gomberg, president. Staff size: 3. 


908-297-0426 908-297-0426 


Howard Design Group, 20 Nassau 
Street, Suite 115, Princeton 08542; 
graphic design. Founded 1982. 
Carl Stoltenberg, president. Staff 
size: 5. 

609-924-1106 609-924-1165 


iggybragg Design, 501 Plainsboro 
Road, Plainsboro 08536; specialty 
of desktop publishing. Founded 
1991. Michael DiFiori, partner. Staff 
size: 3. 
609-799-7409 609-799-0259 


The imagination Company, 62 Car- 
ter Road, Princeton 08540; retail 
store window design, in-store dis- 
play, signage, and print advertise- 
ments. Founded 1993. Lynne 
Lahey and Daniel Steinmetz, part- 
ners. 


609-896-3591 


information Packaging Products, 
23 Pelham Road, Kendall Park 
08824; presentation packaging: 
custom & stock loose leaf products, 
index tabs, folders, audio visual & 
software packaging, film laminated 
products. Founded 1989. Bruce 
Goldberg, owner. Staff size: 3.. 


908-297-7774 908-297-3499 


K. L. Desktop Publishing Graphic 
Services, 129 Franklin Street, 
Suite D, Hightstown 08520; 
desktop publishing and graphic de- 
sign service. Founded 1990. Karen 
L. Detgen, president/owner. Staff 
size: 2. 

609-426-9757 


Kenmar Graphics, 9 Deer Park 
Drive, Princeton Corporate Plaza, 
Monmouth Junction 08852; graphic 
design, typesetting, layout, bro- 
chures, ads. Founded 1985. Ken- 
neth Markowitz, president. Staff 
size: 4. 

908-329-8502 908-329-8504 


Stan Kephart, 295 Westcott Boule- 
vard, Pennington 08534; paintings, 
graphic arts. 

609-466-3051 : 

L&B Typographers of Princeton, 
27 Wall Street, Princeton 08540; 
stats, computer typography, floppy 
conversion, scanning. Ed Booth, 
president. 


609-683-7888 609-497-9779 


Lyons Graphics, 20 Nassau Street, 
Suite 310, Princeton 08542; adver- 
tising agency and graphic design 
firm specializing in non-profit, edu- 
cational, cosmetic and other trade 
work. Founded 1977. Patrick 
Lyons, owner. Staff size: 1. 


609-497-1656 609-497-1656 


MK Office Productions, 1708 Law- 
rence Road, Lawrenceville 08648; 
image scanning, integrated fax, 
professional brochures, transpar- 
encies, proposals, newsletters. 
Founded 1993. Michelle Klein, 
owner. Staff size: 3. 
609-883-4882 609-538-1779 

Leslie Mullen Graphic Art, 3530 
Route 27, Kendall Park 08824; 
graphic design for print. Founded 
1988. Leslie Mullen, owner. 
908-821-3088 908-359-5967 

Robin Nally Design, 1 Academy 
Street, RD # 6, Princeton 08540; 
graphic design and art direction. 
Founded 1989. Robin Jae Nally, 
president. 

609-921-7997 609-921-0771 

Old Grange Graphics, 12-14 Mercer 
Street, Box 297, Hopewell 08525- 
0297; conversion of printed mu- 


seum posters into oil painting-style 
artworks by a special process, spe- 
cializing in early American art. 
Eldred Erdman, owner. Staff size: 
1 


609-466-2913 


Janet Payne, 11 Mountain Church 
Road, Hopewell 08525; logo and 
letterhead design. 


609-466-2496 


Megan Peterson Design, Box 38, 
Lumberville 18933; freelance pro- 
duction and design (on Macintosh), 
support for designers and art direc- 
tors. Founded 1988. Megan Peter- 
son, graphic designer. Staff size: 1. 


215-258-5730 


Pharos Studios Inc., 84 Carson 
Road, Princeton 08540; graphic 
design. Founded 1973. Robert and 
Shirley Hunziger, president and 
vice president. Staff size: 4. 


609-921-1588 609-683-4393 


C.J. Piparo Associates Inc., 1901 
Route 130, North Brunswick 
08902-9728; typographers, media 
conversion, imagesetting service 
bureau, paper or film output, 
Tektronix color proofs, negatives, 
stats, color transfers, image and 
OCR scanning. Founded 1969. 
Charles Piparo, president. Staff 
size: 9. 

908-297-8780 908-297-8341 


Princetonian Graphics, 3490 Route 
1, Suite 12.5, Princeton 08540; 


TECHNICAL 
PRESENTATIONS 
THAT SELL 


A SKILL-BUILDING WORKSHOP FOR SCIENTISTS, ENGINEERS, 
TECHNICIANS, SALES PROFESSIONALS, AND THE 
SCIENTIFIC OR TECHNICAL ORGANIZATION. 


DAVID FORREST 


ASSOCIATES 


PRINCETON, NJ @@ 609/394-2334 — * | 
i hes ” 
: { 


val te 


‘ " 
~"Hmmmn...; maybe if 1 
had pitched the helicopter 
idea a little better they 
might'a bought it.” 


Leonardo da Vinci in 1488 


ZEMAILROOM A 


609-799-1818 


- BINDER 


64 PRINCETON-HIGHTSTOWN ROAD 
PRINCETON JUNCTION, NJ 08550 


CHESHIRE & P.S. 
LABELING 


ASSEMBLY 


COMPLETE 

MAILING 

SERVICE 
| FOLD/COLLATE 
ic STAPLE INSERTING 
FIRST-CLASS & 4 PACKAGING/ 
BULK SORTING 4 FULFILLMENT 
i: _ HIGH-SPEED PROFESSIONAL/ 
COPYING | DEPENDABLE 


Frequently Changing 


Manuals ? 


business. 


Images stored electronically so updates are easily accomodated! 


(On U.S. 1 in South Brunswick, next to Grand Union) 
So. Brunswick Square Shopping Center * 4095 U.S. Hwy One 


908/329-8900 + FAX 908/329-8907 


When it comes to printing, copying and binding, AlphaGraphics 
will help you get what you need. Better than anyone else in the 


Print as many (or as few) as you want, when you want on our new 
computerized copier. It prints at 600 dots per inch, 135 copies per 
minute, as low as 4¢ per copy. 


Open 7 days. Easy to find. Easy to park. Pickup and delivery. 


REAL VALUE. 


Let us show you how it should be done. 


ae Ale Oe 
DESIGN M COPY @ PRINT 


ee es 
qiphagraphies® 


Printshops Of The Future 


sd 


OPEN Mon-Fri 7:30 to 7:30 
Sat 10-5 + Sun 12-4 


ADD PROFITS TO 
YOUR BOTTOM 
LINE...AND SHAVE 
STROKES OFF 
YOUR GOLF. 
GAME! 


TO ACHIEVE THE “ 


BEST RESULTS IN GOLF 
OR IN BUSINESS YOU NEED TO WORK 
WITH PROFESSIONALS. PINO NEWKIRK 
ADVERTISING WOULD LIKE TO GIVE 
YOU A CHANCE TO DO JUST THAT. 
Str DOWN WITH OUR PROFESSIONALS 
TO DISCUSS YOUR ADVERTISING 
PROGRAM AND WE'LL GIVE YOU 
A COMPLIMENTARY GOLF LESSON 
WITH A LOCAL PGA TEACHING PRO- 
FESSIONAL OF YOUR CHOICE. CALL 
Joun Newkirk AT 908-272-6760 
TO HELP KEEP YOUR GAME AND 


Pino-Newkirk 


BUSINESS ON COURSE. ADVERTISING /MARKETING 


16 DREXEL HILL DRIVE KENDALL PARK NJ 08824 
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printers with in-house graphics de- 
sign, typesetting, diecutting, ther- 
mography, single-color to full-color 
print. Founded 1970. Ven lyer, 
president. Staff size: 11. 


609-452-9322 609-243-8902 
Rapid Graphics, 741 Alexander 

Road, Princeton 08540; graphics 

and advertising. 

609-452-1910 


Red Flannel Design Group Inc., 
Princeton Meadows Office Center, 
Building 200, Suite 2A, Plainsboro 
08536. Bob Flanagan, partner. 
Staff size: 3. 


609-275-4501 609-275-5901 - 


Leonard Ringel Graphic Design, 
18 Wheeler Road, Kendall Park 
08824. Founded 1973. Leonard 
Ringel, creative director. Staff size: 
2 


908-297-9084 
Rivermead Studio, 755 River Road, 


KEY: Company Name, Address, Description, Year Founded, Person-In- 
Charge, Title, Staff Size. Phone. Fax. 


See page 12 for an index of categories co ' 
Sivactiie or additions, or for information on other U.S. 1 Directories 


covering the greater Princeton business community. 


s covered. Call 609-452-0038 for 


* 


Moonlight By Design x 


* * * 


Marketing Communications Consulting 
* x 


for the Entrepreneur & x 


* 


Owners of High-Tech Companies 


* 
Hours: 6:00 am ‘till Midnight x 


Strategic Planning 


Brochures & Ads 
Innovative Direct Mail 


Corporate & Logo Design 


Over 20 years of experience 


609.683.9317 


Slide Presentation 


Coming Up? 
COMPUTER SLIDE 


= ks 


6 il 


ot mn 


IMAGING 


Most Major Mac and PC 
=— $6.99 Packages Supported! 
\__] | *24hn Turnaround 
\ ee, “Rush and Crash service also available 


Slides « Overheads ¢ Color Prints * Posters 


Canon CLC 500 Color Lasers 


Beautiful 400 DPI Color Prints...Directly from 
your computer files!! 


Impact ma, 


ELECTRONIC COLOR IMAGING 


(800)847-8290 


3490 US Route One, Building #4, Princeton, N.J. 08540 


WordsWorth Inc.., 


Belle Mead 08502; graphic design, 
illustration, and marketing. 
Founded 1978. Pamela Enticknap, 
partner. Staff size: 2. 


908-874-5926 908-359-0697 


Greg Schwinn Design, 106 Wall 


Street, Princeton 08540; graphics. 
Founded 1985. Staff size: 1. 


609-924-0181 


Signs Etc., 3490 Route 1, Building 


12, Princeton Service Center, 
Princeton 08540; interior and exte- 
rior custom designed signs, electric 
and non-electric, also traffic signs, 
banners, and name tags. Founded 
1988. Joyce M. Kober, president. 
Staff size: 5. 


609-243-9650 609-243-0223 


Smith Shattuck Bookbinding, 741 


Alexander Road, Box 3036, 
Princeton 08543-3036; library, 
legal and thesis binders, looseleaf 
binders, report covers, custom pre- 
sentation folios and boxes, foil 
stamping. Founded 1983. George 
Shattuck, owner. 


609-951-0084 


Solidarity Illustration, 85 Chelsea 


Court, Franklin Park 08823; illustra- 
tion and graphic design. Founded 
1992. Susan Shymanski Car- 
lowicz, president. Staff size: 1. 


908-821-9646 


Charlie Starkey Illustration, 45 Old 


New Road, Monmouth Junction 
08852; one man illustration factory 
providing original artwork for busi- 
ness and publishing, including an- 
nual reports and brochures, prod- 
uct renderings, editorial and 
magazine art, educational material 
and children’s books. Founded 
1981. owner. Staff size: 1. 


908-329-2235 


Studioads, 81 Phillips Avenue, 


Lawrenceville 08648. Liz R. Vahis- 
ing, Senior designer. 


609-896-3209 


TKO Design, 46 York Street, 


Lambertville 08530; graphic design 
and public relations, particularly for 
financial firms. Founded 1991. Lisa 
Nichols, president. Staff size: 5. 


609-397-5883 609-397-5886 


3-6-1 Design, 361 Nassau Street, 


Princeton 08540. Founded 1989. 
Ray Cook, owner. Staff size: 2. 


609-921-3610 609-921-8235 


Trejo Production, 20 Nassau Street, 


Suite 228, Princeton 08542; 
graphic arts and editorial services. 
Founded 1987. Margaret Trejo, 
owner. Staff size: 1. 


609-924-9114 609-924-1571 


Visual Media Group, 221 Monmouth 


Street, Hightstown 08520; audio vi- 
sual and print communications, 
with headquarters at 90 Jersey Av- 
enue in New Brunswick. Founded 
1993. Roger M. Mauro and Susan 
M. Miller, owners. 


609-448-7678 609-490-0685 


W Communications, 16133 Travis 


Court, Lawrenceville 08648; 
desktop publishing, graphic design, 
editorial services, and event plan- 
ning. Founded 1990. Wendy E. 
Webber, president. Staff size: 1. 

609-275-1426 609-275-1426 

Box 3110, 
Princeton 08543-3110; original art- 
work and writing for brochures, pol- 
icy and procedures manuals, news- 
letters, ads, presentation 


packages. Founded 1991. C.L. 
Haba, art director. Staff size: 2. 


609-452-1291 908-545-8073 


Matthew Young Design, 1330 


Route 206, The Village Shopper, 
Suite |, Skillman 08558; graphic de- 


sign and copy writing, specializing 
in brochures and annual reports. 
Founded 1993. owner. Staff size: 1. 


609-683-5950 609-683-5301 


Zoe Graphics, 16 Seminary Avenue, 
Hopewell 08525; full service design 
studio specializing in logo design 
and corporate identities, also bro- 
chures, newsletters, and annual re- 
ports. Founded 1988. Kim Z. Wa- 
ters, owner. Staff size: 2. 


609-466-4335 609-466-2805 


Market Research 


Also see Marketing. 
American List Counsel, 88 Orchard 


Road, CN 5219, Princeton 08543- 
5219; mailing list service, mailing 
list management. Founded 1978. 
Liza Price, president. Staff size: 75. 


908-874-4300 908-874-4433 


American Opinion Research, 707 


State Road, Suite 102, Princeton 
08540; custom research for media, 
advertising tracking and concept 
development, public opinion poll- 
ing. Founded 1988. Anthony M. 
Casale, president. Staff size: 8. 


609-683-4860 609-683-8398 


Aurora Marketing Management, 


210 Carnegie Center, Suite 101, 
Princeton 08540; telemarketing de- 
sign and training, market research. 
Founded 1986. Doreen V. Blanc, 
president. Staff size: 5. 


609-520-8863 609-921-3105 


The Becker Research Company, 5 


Independence Way, Princeton Cor- 
porate Center, Princeton 08540; 
competitor intelligence in toiletries, 
cosmetics, and household goods 
industries. Founded 1991. Richard 
Telofski, president. Staff size: 5. 


609-951-8570 609-452-8464 


Broadcast Architecture, 17 Hulfish 


Street, Suite 201, Princeton 08540; 
broadcast architecture for radio rat- 
ings improvement, also production 
of pre-recorded music radio pro- 
grams broadcast in Japan. 
Founded 1988. Frank R. Cody, 
CEO. Staff size: 8. 


609-921-1188 609-921-1915 


Bruno & Ridgway Research Asso- 


ciates Inc., 3131 Princeton Pike, 
Building 2A, Lawrenceville 08648; 
specialists in survey research for 
the health care industry. Founded 
1970. Joseph M. Ridgway, presi- 
dent. Staff size: 48. 


609-895-9889 609-895-6665 


Center for Concept Development, 


707 State Road, Suite 205, 
Princeton 08540; market research 
and “concept generation,” new 
product development consulting. 
Founded 1975. Eugene J. Cafarelli, 
CEO. Staff size: 5. 


609-921-0006 609-921-7799 


Colleague Medical, 105 Raider Bou- 


levard, Belle Mead 08502; physi- 
cian discussion groups for pharma- 
ceutical clients, member of the 
Excerpta Medical Group publish- 
ers. Founded 1991. David H. Best 
MD, executive vice president. Staff 
size: 6. 


908-874-8786 908-874-7580 


Data Vision Research, 29 Emmons 


Drive, Building G-1, Princeton 
08540; service to market research 
firms, tabulation of questionnaires. 
Founded 1983. Ron Vangi, presi- 
dent. Staff size: 4. 


609-987-0565 609-987-9120 


Ellentuck & Springer, 13 Rosze!l 


Road, Princeton 08540; direct re- 
sponse broadcast advertising, ad- 
vertising and magazine subscrip- 
tion systems for retail outlets. Shan 
Ellentuck, partner. Staff size: 10. 


609-452-7400 609-452-7407 


Environmental Research Associ- 


ates, 707 State Road, Princeton 
Gateway, Suite 102, Princeton 
08540; publishers of Environmen- 
tal Report, tracks impact of environ- 
mental attitudes on consumer be- 
havior and conducts custom 
research on specific brands and 
brand preferences. Founded 1989. 


Anthony M. Casale, president. Staff 
size: 10. 


609-683-0187 609-683-8398 


The Eric Research Group, 10 Jill 


Lane, Lawrenceville 08648; mar- 
keting research, qualitative and 
quantitative. Founded 1992. E. J. 
Villepontoux, president. Staff size: 
2 


609-882-4325 609-530-1691 


Gallup & Robinson, 575 Ewing 


Street, Princeton 08540; advertis- 
ing and marketing research. 
Founded 1948. Scott Purvis, presi- 
dent. Staff size: 25. 


609-924-3400 609-921-2748 


The Gallup Organization, 47 Hulfish 
Street, Suite 200, Box 310, 
Princeton 08542-0310; public opin- 
ion and market research, an em- 
ployee-owned firm. Founded 1935. 
Jim Clifton, president and chief ex- 
ecutive. Staff size: 50. 


609-924-9600 609-924-0228 


HCI Inc. (Healthcare Communica- 
tions Inc.), 3371 Route 1, Law- 
rence Commons, Suite 115, 
Lawrenceville 08648; syndicated 
healthcare promotion research. 
Founded 1982. Mahesh Naithani, 
president. Staff size: 50. 


609-452-0211 609-734-8456 


Hase/Schannen Research Associ- 
ates Inc., 231 Clarksville Road, 
Suite 2, Box 2061, Princeton 
08543-2061; market research. 
Founded 1975. Henry Schannen, 
president. Staff size: 35. 


609-799-3939 609-799-4134 


Mapes and Ross Inc., 176 Wall 
Street, Princeton 08540-1583; 
marketing and advertising re- 
search, originators of the natural 
exposure persuasion and recall 
copy testing system. Harold Ross, 
president. Staff size: 50. 


609-924-8600 609-924-9208 


Marketing Research Services 
Group, 451 Wall Street, Princeton 
08540; full service market research 
firm. Founded 1991. Mel Fink, pres- 
ident. Staff size: 5. 


609-497-1299 609-497-1538 


The MarketPlace Project, 566 Fair- 
field Road, East Windsor 08520; 
research, education, and publica- 
tions about the consumer market- 
place. Founded 1989. Lawrence H. 
Zisman, president. Staff size: 3. 


609-443-4012 609-443-9841 


Matrix Inc., 3490 Route 1, Suite 11, 
Princeton 08540; market research 
data orocessing. Founded 1974. 
Jacob Katz, president. Staff size: 
14. 


609-452-0099 609-452-8644 


Migliara/Kaplan Associates, 666 
Plainsboro Road, Suite 615, 
Plainsboro 08536; medical market 
research, division of firm based in 
Towson, Maryland. Sheryl Olitzky, 
vice president. Staff size: 3. 


609-799-0466 609-799-0529 


Mohrman/Scott Associates Inc., 
55 Princeton Hightstown Road, 
second floor, Suite 208, Princeton 
Junction 08550; pharmaceutical 
marketing research. Founded 
1984. Jeffrey Scott, executive vice 
president. Staff size: 5. 


609-275-4747 609-275-4419 


Multi-Sponsor Surveys, 136 Wall 
Street, Research Park, Princeton 
08540; market research. Founded 


1989. Leonard Wood, president. 
Staff size: 14. ; 


609-924-7772 609-924-1119 


The Number One Group, 29 Bedens 
Brook, Skillman 08558; broadcast 
research and consultation de- 
Signed to improve radio station rat- 


ings. Founded 1993. Owen Leach, 
owner. Staff size: 1. 


609-466-9555 609-466-9444 


Opinion Research Corp., 100 Busi- 
ness Park Drive, 518 Business 
Park, Box 183, Princeton 08542- 
0183; marketing research and 
Strategy formulation, research and 
consulting. Founded 1938. Michael 
Cooper, chairman and CEO. Staff 
size: 500. 

609-924-5900 609-921-0125 


PRISM, 66 Dempsey Avenue, 
Princeton 08540; precision e- 
search instruments for sales man- 
agement. Founded 1990. Richard 


» 


e 


B. Reichart, owner. Staff size: 1. 
609-924-6492 609-921-9132 


Jack Paxton & Associates, 4 Jeffer- 
son Court, Princeton 08540; mar- 
ket research consulting, focus 
groups, surveys, strategic plan- 
ning. Founded 1989. Jack Paxton, 
president. Staff size: 2. 


908-329-2268 908-329-1372 


Population Resource Center, 15 
Roszel Road, Princeton 08540; 
bridge between demographic/so- 
cial science research communities 
and policy makers on state, na- 
tional and international levels. 
Founded 1975. Jane S. DeLung, 
president. Staff size: 6. 


609-452-2822 609-452-0010 


Princeton Brand Econometrics, 
104 Camegie Center, Suite 208, 
Princeton 08540; statistical and 
mathematical models for market re- 
search, especially for pharmaceuti- 
cal industry. Founded 1991. Barry 
L. Tannenholz, chairman. 


609-987-1111 609-987-9353 


Princeton Research & Consulting 
Center Inc., 3490 Route 1, Building 
7-C, Princeton 08540; market re- 
search, including legal. Leon B. 
Kaplan, president. Staff size: 5. 


609-520-1141 609-520-1790 


Princeton Survey Research Asso- 
ciates, 457 North Harrison Street, 
Suite 104, Box 1450, Princeton 
08542-1450; survey design and 
analysis, political and social re- 
search for media companies, non- 
profits, and corporations, founded 
by Andrew Kohut. Founded 1989. 
Diane Colasanto, president. Staff 
size: 12. 


609-924-9204 609-924-7499 


RL Associates, 601 Ewing Street, 
Suite A11, Princeton 08540; market 
research, including research for 
trademark and copyright infringe- 
ment proceedings. Founded 1978. 
Michael Rappeport, president. 
Staff size: 10. 


609-683-9200 609-683-0855 


Richard B. Reading Associates, 
759 State Road, Princeton 08540; 
economic, demographic, and mar- 
ket research. Founded 1975. Rich- 
ard B. Reading, owner. Staff size: 
4 


609-924-6622 609-924-1628 


Research 100, 29 Emmons Drive, 
Building F, Box 2196, Princeton 
08543; custom market research to 
manufacturers, advertising and 
service organizations. Founded 

- 1970. Michael H. Sandler,. presi- 
dent. Staff size: 13. 


609-924-6100 609-452-0138 


Response Analysis, 377 Wall 
Street, Box 158, Princeton 08542; 
employee-owned survey research 
firm provides company, nonprofit, 
and government clients with infor- 
mation for marketing management 
and policy issues. Founded 1969. 
James H. Fouss, president. Staff 
size: 198. 

609-921-3333 609-921-2611 

Schrader Research & Rating Ser- 
vice, Cranbury South River Road, 
Cranbury 08512; marketing re- 
search, new products. Al Ochsner, 
CEO. Staff size: 15. 


609-395-1200 609-655-8640 


Sports Research, 20 Nassau Street, 
Suite 230, Princeton 08542; sports 
marketing research. William 
Lawliss, president. Staff size: 2. 


609-683-4499 609-683-4434 
Total Research Corp., 5 Indepen- 
dence Way, Fourth Floor, CN 5305, 
Princeton 08543-5305; design, ap- 
plication, and interpretation of ad- 
vanced statistical techniques to 
help clients make improved strate- 
gic and tactical business decisions. 
Founded 1975. Lorin Zissman, 
president/CEO. Staff size: 117. 
609-520-9100 609-987-8839 
Vitas Market Research Ltd., 116 Vil- 
lage Boulevard, Second Floor, 
Princeton 08540; research in mat- 
ters concerning the Common- 
wealth of Independent States. 
Founded 1992. Robert Sirgiovanni. 
Staff size: 7. 
609-951-2250 609-951-2294 
Walker Research & Analysis, 103 
Carnegie Center, Suite 315, 
Princeton 08540; pred oot 
ing research for ad agencies an 
individual companies. Bob McM- 
ahon, account group manager. 
Staff size: 6. 
609-452-1822 609-452-2284 


The Wirthlin Group, 842 State 


Road, Princeton 08540; area office 
of marketing research firm with 175 
employees based in McLean, VA. 
Founded 1969. John Lasley, vice 
president. Staff size: 2. 


609-683-5885 609-683-9633 


Also see Direct Sales. 


ACV Associates Inc., 452 Wall 
Street, Second Floor, Princeton 
08540; analytical, creative and vi- 
sionary solutions. Founded 1988. 
Albert L. Verdi, president. Staff size: 
5. 


609-497-1400 609-497-0953 


Adworks, 108 West Franklin Ave- 
nue, Straube Center, Pennington 
08534; marketing and communica- 
tions services. Don L. Radeke, 
president. 


609-737-6701 


Alexander and Associates Inc., 21 
Nelson Ridge Road, Princeton 
08540; marketing and public rela- 
tions. Founded 1989. Grace Alex- 
ander, president. Staff size: 1. 


609-466-0090 609-466-0202 


CAM Consulting Services, 528 
Ward Avenue, Box 469, Cross- 
wicks 08515; consulting, training, 
and development services for cor- 
porations and the legal community 
in management, marketing, and 
communications. Claudia A. 
Monte, president. 


609-291-1937 


CCC, 210 Carnegie Center, Suite 
101, Princeton 08540; catalog con- 
sulting. Mike Bisceglia. 
609-452-2121 


Crossroads Marketing Inc., Box 
3720, Princeton 08543; venture 
marketing and telemarketing. 
Founded 1984. Dale L. Hagan, 
president. Staff size: 1. 


609-987-9654 609-987-8947 


Joseph F. Crowley, 106 West Frank- 
lin Avenue, Straube Center, Suite 
L3, Pennington 08534; marketing 
consultant. Founded 1989. presi- 
dent. Staff size: 1. 


609-737-0978 609-737-8787 


Cuff & Associates/Precision Mar- 
keting, 9 Lakeshore Drive, 
Lawrenceville 08648; consumer 
marketing consultant. William Cuff, 
owner. Staff size: 2. 


609-799-9096 


Direct Source Productions, 28 
Dixmont Avenue, Suite B, Ewing 
08618; sales kits, training kits, 
launch manuals. Dan Regan, 
owner. 


609-882-8282 609-882-8786 


Eastmark Associates, 34 Washing- 
ton Crossing Road (Route 546), 
Pennington 08534. Founded 1989. 
Kerri Quinn, marketing director. 
Staff size: 3. 


609-737-7303 609-737-8799 


Excerpta Medica, 105 Raider Boule- 
vard, Belle Mead 08502; market- 
ing-related information for the 


health care industry. R. Issler, pres- - 


ident. Staff size: 100. 
908-874-8550 908-874-0700 


Expoconsul International Inc., 500 
College Road East, Suite 200, west 
wing, Princeton 08540; advertising, 
marketing and trade show manage- 
ment. Founded 1981. Lawrence 
Hollander, president. Staff size: 14. 
609-987-9400 609-987-9490 

Groome Marketing Associates, 36 
Taylor Road, RD 4, Princeton 
08540; marketing counsel for cor- 
porations and trade associations. 
Founded 1988. James J. Groome, 
president. Staff size: 3. 
908-329-6706 908-329-6733 

HS Marketing Resources, 4 
Courtney Drive, Princeton Junction 
08550; financial industry marketing 
plans, corporate image tools, in- 
vestment analysis presentations, 
senior level speech copy, product 
brochures. Founded 1993. Holly 
Singer, owner. 

609-275-1303 

Peter A. Hempel PhD, 219 State 
Road, Suite B, Princeton 08540; 
professional writer/communica- 
tions consultant — marketing, PR, 
fund-raising, political materials, 
brochures, direct mail, ads. 
Founded 1990. 


609-921-7987 


Lynne Hoinash & Associates, 313 
Rodney Court, Suite 7, Princeton 
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08540. Founded 1985. Lynne 
Hoinash, owner. Staff size: 5. 


609-896-1888 609-896-4414 


IDF Internationa! Distribution & 
Fulfillment Systems Inc., 2615 
Route 130, Gateway Business 
Center, Suite 400, Box 41, 
Cranbury 08512-9522: interna- 
tional headquarters of a four- 
branch fulfillment house that pro- 
cesses and ships promotional 
orders. Founded 1991. Didi Wil- 
liams, owner. Staff size: 9. 


609-655-1277 609-655-2066 


InterComm Inc., 30 Dundee Road, 
Kendall Park 08824; business/high 
tech advertising, brochures, PR, 
mail, speeches, presentations — 
consulting, projects, or complete 
programs. Founded 1992. Thomas 
V. Lento, president. Staff size: 2. 


908-940-0545 908-297-6475 


IOLA Marketing Group, 1381 Mal- 
lard Drive, Martinsville 08836- 
9748; marketing planning and strat- 
egy formation for professional 
practices and issues which require 
sensitivity in their presentation. 
Founded 1990. Valerie A. lola, prin- 
cipal. Staff size: 3. 


908-469-7750 908-469-7751 


Koffler Communications, 6 Harper 
Road, Monmouth Junction 08852; 
marketing communications. 
Founded 1987. Bette Kindman- 
Koffler, owner. Staff size: 1. 


908-329-6518 


Kroll Direct Marketing Inc., 666 
Plainsboro Road, Suite 508, 
Plainsboro 08536; direct market- 
ing, plus media management 
group. Founded 1989. Leland Kroll, 
president. Staff size: 9. 


609-275-2900 609-275-6606 


Long Design Associates, 14 Wash- 


ington Road, Building 5, Princeton 
Junction 08550; product packaging 
and design, especially foods, cor- 
porate communications, market- 
ing. Donald R. Long, associate. 
Staff size: 7. 


609-799-5551 609-275-1772 


Glenn Long & Associates Inc., 370 


Wall Street, Research Park, 
Princeton 08540; creation and im- 
plementation of medical marketing 
communication programs. 
Founded 1990. Glenn L. Long, 
president. Staff size: 3. 


609-924-7720 609-924-5906 


M & B Associates Group Inc., 7 
Marien Drive, Suite B, Robbinsville 
08691. Michael lorio, owner, presi- 
dent. 


Publication Services 


Custom publications: newsletters, magazines, 
and tabloids. All subject areas, including 
medical and financial. 


Full range of desktop publishing, design, 
production, typesetting, editorial, 
and consulting services. 


Manulkin Enterprises 
(609) 426-9590 


Attention Businesses: 
Is THERE A "POTATOE" IN YOUR BROCHURE? 


Remember Dan Quayle? He learned the hard 
way that mistakes can and will be held against you. 
How about you? Are there problems in your sales 
materials that are keeping you from making the 
impression you want? 


If you think your materials could be better, or if 
you're not sure — or even if you think they're fine — 
why not get a professional second opinion, FREE! 


Don't wait! Send me your brochures, sales letters, 
or other image and marketing materials and I'll give 
you a free, no obligation, professional analysis of 
their strengths and weaknesses. 


Peter A. Hempel, Ph.D. 
Writer/Consultant 

219 State Road 
Princeton, NJ 08540 


] For further information, 


call (609) 921-7987 
(Phone & Fax) 


Better, Faster, Cheaper. 


capabilities. 


(On U.S. 1 in South Brunswick, next to Grand Union) 
So. Brunswick Square Shopping Center + 4095 U.S. Hwy One 


908/329-8900 » FAX 908/329-8907 


When it comes to printing and copying, AlphaGraphics 
will help you get what you need. Better than anyone 


else in the business. 


Come experience our uniquely qualified people and extraordinary 


Open 7 days. Easy to find. Easy to park. Pickup and delivery. 


REAL VALUE. 


Let us show you how it should be done. 


ocr ONE 


GN M@ COPY @ PRINT 
REVEALS SR Bh ES 


Printshops Of The Future xd 


OPEN Mon-Fri 7:30 to 7:30 
Sat 10-5 + Sun 12-4 


Hg 
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THE 


Judith Tapiero 


P.O. Box 7408, 
Princeton, 
NJ 08543 .7403 
609.799.5065 


ORGANIZED 
[IBRARY 


We establish or 
rebuild your cor- 
porate library to 
achieve increased 
productivity, 
enhance analytic 
tools and produce 
greater research 
capability. 


Call for free 
brochure. 


609-890-6900 609-890-6923 


MGB Marketing, 53 Pennington- 
Hopewell Road, Suite 30, Village 
Square, Pennington 08534. G. 
Brent Gulick, president. Staff size: 
6 


609-466-4000 609-466-3546 


Market Analytics Corp., 44 Hamil 
ton Lane, Plainsboro 08536; mar- 
ket analysis, information on com- 
petitive markets, competition, and 
pricing. Founded 1991. Walter 
Paczkowski, president. Staff size: 
t 
609-936-9570 

Marketing Horizons, 1 Pennington 
Washington Crossing Road, 1 Cir- 
cle West Office Park, Pennington 
08534; demonstration agency, 
placement of personnel for in-store 
sales promotions. Connie Piscopo, 
owner. Staff size: 5. 

609-737-0011 609-737-0992 

Marketing Sciences, Box 2459, 
Princeton 08543-2459; marketing 
and communications consulting in 
pharmaceutical, healthcare, real 
estate, and development. Bill 
Papciak. 

609-275-8445 

MarketSource, 10 Abeel Road, 
Cranbury 08512; media and mar- 
keting services, headquarters. 
Founded 1975. Martin Levine, 
president. Staff size: 125. 


609-655-8990 609-655-0612 


printing experience, 


publishing needs. 


Whether you are 


Michael Graphics report, let us show you 
and Desktop the obvious cost and time 
Publishing. > : saving advantages of our 


With 20 years of quality 


combined with the latest 
production technology, 
Michael Graphics offers a 
full line of printing and 
imagesetting services for 


your Mac or PC based 


producing a one color 


piece or four color annual : 


services as well as the 
state-of-the-art abilities of 


our staff. 


_ For a free consultation at 
_ your office or a tour of 

- our facilities, give us a call 
at: 908.846.8680. 


Canon 


Laser Color Copies 


609-452-8111 


from DUPLI-FAX 


ANON U.S.A 


(conveniently located on Route 1) 
404 Mercer Mall, Lawrenceville 


Fax: 609-452-2828 
Open M-F 8:30 am - 6:00 pm, Sat 10:00 am - 3:00 pm 


a 


L) DESIGN & LAYOUT 
U COPYING 

L) PRINTING 

LU) BINDERY SERVICE 

LU) PICK-UP & DELIVERY 


* intoductory Offer 
Expires July 31, 1993 


Mediaworks, 31 Tudor Drive, Bur- 
lington 08016; marketing and 
media consulting (PR, advertising, 
direct marketing, and event plan- 
ning) specializing in the food ser- 
vice industry. David Ben-Gal Kra- 
mer, proprietor. 


Medical Advertising News, 820 
Bear Tavern Road, West Trenton 
08628; pharmaceutical marketing, 
publishing. Founded 1982. Styli 
Engel, editor. Staff size: 15. 


609-530-0044 609-530-0207 


The Mega Group, 5 B Marlen Drive, 
Robbinsville 08691; marketing 
communications, printing, advertis- 
ing. Founded 1988. Mark A. lorio, 
president. Staff size: 12. 


609-584-7400 609-584-1977 


Mellin Associates, 580 Greenwich 
Court, East Windsor 08520; sales 
force lead generation. Founded 
1985. Mel Katz, president. Staff 
size: 2. 

609-443-9202 609-443-4471 


Princeton Interactive Communica- 
tions, 5 Vaughn Drive, Suite 119, 
Princeton 08540; interactive bro- 
chures and sales presentations de- 
livered on disk, affiliated with 
Princeton Direct. Founded 1993. 
Larry Trink, president. Staff size: 3. 


609-520-1325 609-520-0695 


Princeton Marketing, 842 State 
Road, Princeton 08540; marketing, 
specializing in advertising, re- 
search and public relations. Jim 
Kinney, owner. 


609-896-0433 609-683-9633 


Princeton Technical Marketing 
Group Inc., RD 3, Dey Road, Box 
30, Cranbury 08512; product as- 
sessment and marketing for high- 
tech companies. Founded 1990. 
Roger Jones, president. Staff size: 
1 


609-799-2424 609-799-5462 


The Product Power Group, Box 
201, Rocky Hill 08553-0201; mar- 
keting consulting aimed at boosting 
profits, increasing sales, and re- 
ducing costs. Founded 1993. David 
Gewirtz, senior partner. 


609-497-1150 609-497-4008 


Resource Network Associates, 43 
Tamarack Circle, Second Floor, 
Box 288, Rocky Hill 08553; strate- 
gic marketing for consumer prod- 
ucts and professional services. 
Douglas Kling, president. 


609-497-0067 609-497-1198 
Scherzer Enterprises, 418 Wall 
Street, Princeton 08540; coupon 


dispensing machines for super- 
markets. Richard Scherzer. 


609-683-5388 609-921-0483 


Subscriber Systems, 13 Roszel 
Road, Box 2400, Princeton 08543- 
2400; magazine subscriptions sold 
in retail outlets. Shan Ellentuck, ex- 
ecutive vice president. Staff size: 5. 


609-452-7400 609-452-7407 


Sullivan Communications, 
Riverview Executive Park, Route 
29, Trenton 08650; marketing ser- 
vices for the information industry. 


Trish Sullivan Vanni, president. 
Staff size: 5. 


609-989-8332 


Supremia USA Inc., 2085 Klockner 
Road, Hamilton Square 08690; in- 
ternational promotional sourcing 
specialist, based in London. 
Founded 1975. Natale Bauducco, 
executive vice president. Staff size: 
4. 

609-586-6776 609-586-9099 


WMC International, 116 Village 
Boulevard, Princeton Forrestal Vil- 
lage, Suite 210, Princeton 08540; 
marketing consulting, formerly 
known as Wren Marketing Commu- 
nications. Karl Faller. Staff size: 6. 


609-520-8500 609-520-8218 


Direct Sales 


Hann & DePalmer, 28 Englehard 
Drive, Centre Point, Cranbury 
08512; integrated marketing sup- 
port services, including sales pro- 
motion, advertising literature, a di- 
vision of C & | Promotions Inc. 
Landis W. Hann, partner. Staff size: 
60. 

908-521-4646 609-521-0782 


MRI Services, 7 -C Marlen Drive, 
Robbinsville 08691; literature fulfill- 
ment and direct mail distribution. 
Founded 1992. Greg Kilmer, pres- 
ident. Staff size: 8. 


609-890-1100 609-890-6690 


MoneyTree, 4091 Quakerbridge 
Road, Lawrenceville 08648; direct 
mail advertising. Founded 1972. 
Edward Salkind, president. Staff 
size: 12.. 


609-936-0100 609-936-1617 


Super Coups, 48 Coriander Drive, 
Princeton 08540; discount coupon 
mailers, franchise of national firm. 
Founded 1985. Larry Rubenstein, 
owner. Staff size: 1. 


609-243-0333 908-329-8457 


Webcraft Telesales, 205 North Cen- 
ter Drive, North Brunswick 08902; 
direct sales and telemarketing, 
subsidiary of Webcraft Technolo- 
gies. Pat Bigoss, vice president of 
sales. Staff size: 15. 


908-422-2880 908-422-2888 


Also see Publishing. 


American Economic Review, 209 
Nassau Street, First Floor, 
Princeton 08540; editorial office of 
the American Economic Associa- 
tion quarterly, averages 380 pages. 
Orley Ashenfelter, editor. Staff size: 
3 


609-921-0301 609-921-1870 


Behavioral & Brain Science, 20 
Nassau Street, Suite 240, 
Princeton 08542; editorial office of 
international journal on the brain, a 
subsidiary of Cambridge University 
Press. Founded 1978. Stevan 


FREE Report Reveals 


"How To Increase 


The Effectiveness 


of All Your Presentations" 
Some of what this report contains: 
The first and most important thing to do in every 


presentation 


J How to keep your audience interested 

X) The best way to get your message to people who are 
not able to attend your presentation 

Q An easy way to get high-tech, high-impact presenta- 
tions in the shortest possible time 

) Which media should you use? 

What you should know about type sizes & styles 


or idea 


Q) 
C) 
= 
= 


Where to get inexpensive graphics & illustrations 
How to make your presentations sell a product, service 


What you should know about computer presentations 
and how to get them transfered to video 
Call, FAX or write for your FREE copy to: 


Carl Galletti - Writer/Producer/Consultant: 
1 Paddock Dr., Lawrenceville, NJ 08648 
FAX: (609) 896-2653, Tel: (609) 896-0245 


@ 


é 


Harnad, editor. Staff size: 6. 
609-921-7771 


Bridge Cable TV, 1613 Reed Road, 


Hopewell Valley Industrial Park, 
West Trenton 08628. Founded 
1991. Dave Mohn, general man- 
ager. Staff size: 3. 


609-737-9000 609-737-0569 


Business for Central New Jersey, 


11 Deer Park Drive, Second Floor, 
Suite 100, Box 201, Princeton 
08542; biweekly newspaper. 
Founded 1988. George Taber, edi- 
tor. Staff size: 12. 


908-329-0003 908-329-0252 


Command Cable Corp., 7 Centre 


Drive, White Oak Building, suite 14, 
Jamesburg 08831; cable television 
management company. Founded 
1985. Robert W. Santora, presi- 
dent. Staff size: 4. 


609-395-7500 


Cranbury Press, 397 Monmouth 


Junction Road, Dayton 08870; 
weekly community newspaper, 
part of Packet Publications. Patrick 
O'Shea, editor. 


908-329-0260 


The Daily Princetonian, 48 Univer- 


sity Place, Box 469, Princeton 
08542; student newspaper of 
Princeton University. Founded 
1892. Brian Smith, production su- 
pervisor. Staff size: 80. 


609-924-7570 609-924-4039 


Fellowship in Prayer, 291 


Witherspoon Street, Princeton 
08540; international interfaith jour- 
nal with circulation of 10,000 that is 
dedicated to promoting reverence 
the practice of prayer and medita- 
tion. Founded 1950. Paul Walsh, 
president. Staff size: 3. 


609-924-6863 609-924-6910 


Folio Planning Inc., 82 Linden Lane, 


Princeton 08542; publisher of Wine 
and Spirits, a national magazine. 
Founded 1984. Marcy Crimmins, 
president. Staff size: 2. 


609-921-2196 609-921-2566 


GNDeA Publishing Inc., Box 3421, 


Princeton 08543; newsletter called 
“For Mothers Only.” Founded 1990. 
Georgine DeAngelis, president. 
Staff size: 1. 


609-275-6793 


Gannett Community Directories, 


909 State Road, Princeton 08540; 
publisher of Princeton Community 
Phone Book and other community 
books. Founded 1961. Brenton 
Mulliner, regional sales manager. 
Staff size: 8. 


609-924-2112 609-252-0648 


Goodson Newspaper Group, 1009 


Lenox Drive, Building 4, Second 
Floor, Suite 200, Box 6590, 
Lawrenceville 08648-6590; pub- 
lisher of daily and weekly newspa- 
pers in Morristown, Toms River, 
and Manahawkin. David B. Carr, 
CEO. Staff size: 10. 


609-895-2600 609-895-9759 


Hopewell Valley News, 53 Pen- 


nington-Hopewell Road, Penny- 
town Shopping Village, Box 8, 
Hopewell 08525; weekly commu- 
nity newspaper owned by Packet 
Publications. Founded 1956. Ruth 
Luse, managing editor. Staff size: 
4 


609-466-1190 609-466-2123 


IDB Communications, 13 Roszel 


Road, Building C, Princeton 08540; 
independent television sports pro- 
graming and production, including 
New Jersey Sports Network and 
Racing News Network. Bill Schw- 
ing, president. Staff size: 5. 


609-987-1400 609-987-9313 


Joshua Communications Inc., 210 


Carnegie Center, Suite 101, 
Princeton 08540; publisher of the 
New Jersey Directory. Donald 
Linky. 


609-452-7799 609-520-8731 


Lawrence Ledger, 53 Pennington- 


Hopewell Road, Second Floor, Box 
8, Hopewell 08525; weekly com- 
munity newspaper owned by 
Packet Publications. Tom Lederer, 
editor. 


609-466-8650 609-466-2123 


Liquid Assets, 169 Nassau Street, 


Princeton 08542; newsletter on 


wine. Orley Ashenfelter. Staff size: 
A 


609-683-0650 


| Living Abroad Publishing, 199 
, Nassau Street, as fart 
Princeton 08540; ma 
books for American executives and 
their families living aboard. 


Founded 1990. Louise Guido, 
president. 


609-924-9302 609-924-7844 


Mercer Business Magazine, 2550 
Kuser Road, Box 8307, Trenton 
08650; affiliated with Mercer 
Chamber of Commerce, a monthly 
4 color business features maga- 
zine. Founded 1924. Gene J. 
Sayko, editor. Staff size: 5. 


609-586-2056 609-586-8052 


O’Connor Communications, 346 
Wilson Avenue, Hamilton Square 
08690; “Mercer Mom,” quarterly 
newsletter providing news, family 
resources, child care information, 
parenting ideas, and networking 
Opportunities. Founded 1991. 
Kathy O'Connor, owner. 


609-586-5731 


The Monitor, 315 Lowell Avenue, 
Box 3095, Trenton 08619; newspa- 
per of the Diocese of Trenton. 
James Cassidy, advertising. 


609-586-7400 


Nassau Broadcasting Company, 
221 Witherspoon Street, Princeton 
08542; radio station: WHWH-AM, 
WPST-FM. Founded 1962. John 
Morris, president. Staff size: 60. 


609-924-3600 609-924-1725 


New Jersey Network, 1573 Parks- 
ide Avenue, Ewing Business Park, 
CN 777, Trenton 08625-0777; pub- 
lic television. Founded 1971. Har- 
vey Fisher, executive director. Staff 
size: 200. 


609-530-5252 609-530-4555 


The NonProfit Times, 190 Tama- 
rack Circle, Montgomery Knoll, 
Skillman 08558; national monthly 
newspaper for nonprofit organiza- 
tions. Founded 1987. Kevin Land- 
ers, publisher. Staff size: 7. 


609-921-1251 609-921-6226 


Ontario Review, 9 Honey Brook 
Drive, Princeton 08540; quarterly 
that features poetry, fiction, essays, 
interviews, graphics, and photogra- 
phy. Founded 1974. Raymond J. 
Smith, editor and publisher. Staff 
size: 3. 

609-737-7497 


Passport Communications, 66 
Witherspoon Street, Princeton 
08540; general broadcast and 
cable communications. Herbert W. 
Hobler, chairman. Staff size: 2. 


609-921-3800 609-924-9178 


Pennington Post, Box 703, Pen- 
nington 08534; weekly newspaper. 
Founded 1985. Victoria Burke, ad- 
vertising director. Staff size: 8. 


609-737-3379 609-737-8126 


Princeton Alumni Publications 
Inc., 194 Nassau Street, Third 
Floor, Princeton 08540; publishers 
of the Princeton Alumni Weekly. 
Founded 1900. J.I. Merritt, editor. 
Staff size: 8. 


609-258-4885 609-258-2247 


Princeton Dental Resource Cen- 
ter, 32 Nassau Street, Second 
Floor, Princeton 08542; informa- 
tional clearing house for dental re- 
search with a lecture series, mono- 
graphs, and newsletters. Founded 
1986. Tom Truhe, co-director. Staff 
size: 5. 

609-921-8622 609-921-0013 


Princeton Packet, 300 Witherspoon 
Street, Princeton 08542; commu- 
nity newspaper group. James B. 


Kilgore, publisher. - 
609-924-3244 609-921-2714 
Princeton Sentinel, 20 Nassau 

Street, Suite 514, Princeton 08542; 
conservative student newspaper 
covering the Princeton University 
community. John Miller, business 
manager. 
609-921-0072 
Princeton Weekly Bulletin, Stan- 
hope Hall, Office of Publications, 
Princeton University, Princeton 
. 08544; University staff publication, 
weekly during academic year. Sally 
Freedman, editor. Staff size: 6. 


609-258-3600 

Princeton Windsor News Service, 
19 Washington Road, Box 603, 
Princeton 08542-0603; newspaper 
delivery service. Founded 1965. 
Donna Bevensee, owner. 
609-452-1233 

ProfitWorks, 11 Keats Road, North 
Brunswick 08902; educational pub- 
lications. Founded 1989. Edwin 
Feld, president. Staff size: 4. 


908-821-7915 


The Quarterly Review of Litera- 


ture, 26 Haslet Avenue, Princeton 
08540; four to six books of poetry, 
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selected by competition, published 
annually. Founded 1943. Theodore 
& Renee Weiss, editor and pub- 
lisher. 


609-921-6976 


Sportsguide, 842 State Road, Sec- 


ond Floor, Box 1417, Princeton 
08542-1417; publishers of Sports 
Market Place, American Baseball 
Directory and the Directory of 
Women in Sports Business, and 
other publications. Founded 1979. 
Richard A. Lipsey, owner. Staff 
size: 3. 


609-921-8599 


TeleCom Satellite Systems, 1605 


Jersey Avenue, North Brunswick 
08902; private cable television op- 
erator with nationwide systems. 
Founded 1982. Roman Sohor, act- 
ing president. Staff size: 8. 


908-937-8080 908-937-8181 


The Times of Trenton, 20 Nassau 


Street, Princeton 08542; Princeton 
office of the Trenton-based daily 
newspaper at 500 Perry Street, 
Trenton 08618. Ed Baumeister, 
managing editor. Staff size: 7. 


609-924-3311 609-497-1216 


Town Topics, 4 Mercer Street, Box 


664, Princeton 08542; weekly 
newspaper. -Founded 1946. Don- 
ald C. Stuart Ill, publisher. 


609-924-2200 


Trentonian Newspaper, 600 Perry 


Street, Trenton 08602; daily tabloid 
newspaper. Sandy Schwartz, pub- 
lisher. 


609-989-7800 609-393-6072 


U.S. 1 Publishing Company, 12 
Roszel Road, Suite C-205, 
Princeton 08540-6234; publisher of 
biweekly business and entertain- 
ment journal, annual Business Di- 
rectory, Dining and Entertainment 
Guide, quarterly Princeton Guides, 
annual calendar, sponsor of busi- 
ness symposiums. Founded 1984. 
Richard K. Rein, editor and pub- 
lisher. Staff size: 7. 


609-452-0038 609-243-0425 


University Press Club, 313 Aaron 
Burr Hall, Princeton 08544; 
Princeton University student orga- 
nization providing stringers for re- 
gional and national media. Dusty 
Clayton, president. Staff size: 8. 


609-258-1203 


Veterinary Learning Systems, 425 
Phillips Boulevard, Suite 100, Tren- 
ton 08618; publisher of veterinary 
journals, books, and custom publi- 
cations, also a video producer, a 
MediMedia company. Founded 
1979. Donna Wells, manager, cor- 
porate communications. Staff size: 
40. 


609-882-5600 609-882-6357 


WPRB Radio, 11 Holder Hall, Box 
342, Princeton 08542-0342; com- 
mercial radio station based at 
Princeton University. Founded 
1941. Karim Momin, sales man- 
ager. 


609-258-3656 


WWFM WWNu, Box B, Trenton 
08690; service of Mercer County 
Community College, Public Radio 
Network, classical music. Founded 
1982. George Schwartz, general 
manager. 


609-587-8989 609-586-4533 


West Windsor Plainsboro Chroni- 
cle, 150 Princeton-Hightstown 
Road, Box 189, Princeton Junction 
08550; weekly newspaper. Samuel 
L. Earle, editor and publisher. Staff 
size: 3. 


The Perfect Way to Balance 
Quality and Affordability 


Impact [ 


4 
ELECTRONIC COLOR IMAGING 


Services Include: 


¢ Image your computer files to plain 
paper, 35mm slides, or Vu-Grap 
material. 


¢ Produce two-sided Canon Color 
Copies from your flat art, slides or 
transparencies. 


¢ Scan flat art, photo's, 35mm slides, 
4x5 or 8x10 transparencies. 


¢ Support all Postscript compatiple 
software including TIFF, PICT and 
EPS files. 


Princeton Service Center @ 3490 US Route 1 
Princeton, NJ 08540 ¢ (Across from Staples) 


(609)951-9200 


VEO Re ES el ee 
Market Entry 609-799-8898 
CS SRE Ee TE REE A 


Stick your 
toe in 

the water 
before you 
jump in. 


Katherine Kish - 
President 


Before you hire expensive salespeople and produce those fourcolor 
brochures, you need to test the market. Market Entry can help you 
re-examine concepts, explore the market and refine your pitch 
through trial selling. Telemarketing, flexible literature and limited 
sales calls can give you a clear indication of success or changes 
required without spending a fortune. 


Make sure you're not in over your head. 


Since 1969, Katherine Kish and Market Entry have launched new 
companies and products for the Fortune 500 and small businesses 
in education/communications, health and human services, and 
technology. 


Got that sinking feeling? Call Today! 


-WRAP-IT 
TRANSIT 


% 


Sees 


Packaging & Shipping 
« Overnight Air Express 
- Private Mailboxes 


(personal business) 
Custom Packaging 
Packaging Supplies 


Authorized UPS Shipping Center 


» Rubber Stamps 


» Office Supplies 


LJ 
| Color Copies 
| 8 ‘/2" x 11" or 8 /2" x 14" 


75¢ 


|__No Minimum 
| 50¢ off a Book of Stamps 
with any UPS Shipment 
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Personal & More 

+ Speciality Gift Services 

- WE WIRE Flowers, Plants 
stlilelelatcwelare 
Gift Baskets 

« Sports Collectibles 


« And much more! 


usin 
Printing +Labels 
Laminating 

Color Copies 

Black & White Copies 


Call for our complete brochure 
108 Flock Road, Mercerville, NJ » 609-586-5533 - FAX 609-586-8388 


is 


609-799-6601 609-799-3450 


Wine and Spirits, 82 Linden Lane, 


Box 1548, Princeton 08542; maga- 
zine. Founded 1984. Josh Greene, 
editor publisher. Staff size: 7. 


609-921-1060 


Photography 


John Apai Photographers, 217 


Nassau Street, Princeton 08542; 
studio and location photography: 
portraits, weddings, portfolios and 
commercial. Founded 1966. John 
Apai, owner. Staff size: 3, 


609-924-1620 


Bannister Photographic, 127 
Route 654, Box 267, Hopewell 
08525; photographic conservation: 
rebuilding old photographs on 
modern, stable materials. Founded 
1985. Chris Bannister, owner. Staff 
size: 1. 

609-466-1530 


CPI One Hour Photo Finish, 3535 
Route 1, Princeton MarketFair, 
Store 31, Princeton 08540; photo 
processing, film and frame sales. 
David Ruthkowski. 


609-520-9754 


Fotolux Inc., 33 Princeton-Hights- 
town Road, Route 571, Princeton 
Junction 08550; one hour mini lab, 
portrait studio. Founded 1992. 
Peter Hsu, owner. Staff size: 3. 


609-799-3900 609-799-3900 


Conrad Gloos Photography, 
22223 Heather Drive, Lawrence- 
ville 08648. 


609-275-4495 609-936-8144 


Lewis Kassei Photography, 24 A 
Chestnut Court, Princeton 08540; 
location free-lance photography 
specializing in public relations, 
commercial and corporate ac- 
counts. Founded 1986. Lewis 
Kassel, president. 


609-921-6841 609-252-0857 


Krencicki Photography, 271 
Dutchtown-Zion Road, Belle Mead 
08502; commercial, corporate, 
medical and stock, in house pro- 
cessing, location or studio. 
Founded 1980. Stephen Krencicki, 
owner/photographer. Staff size: 2. 


908-359-5664 908-359-1611 


Le Camera, 4040 Quakerbridge 
Road, Park Plaza, Mercerville 
08619; new and preowned cam- 
eras and lenses (including collector 
items), plus repairs and film. Phat 
Le, owner. 


609-588-9090 609-588-4843 


The Leigh Photographic Group, 51 
Everett Drive, Building C, Box 269, 
Princeton 08542-0269; complete 
photographic service with staff 
photographers and custom labora- 
tory, 800-354-3839. Founded 
1945. Peter Dawson, vice presi- 
dent and operating officer. Staff 
size: 20. 

609-799-8880 609-799-8673 


Lite Graphics Studios, 20 Chad- 


e 
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wick Court, Robbinsville 08691; 
commercial and corporate photog- 
raphy studio for location and studio 
photography. Founded 1989. Nor- 
man Wells, president. Staff size: 3. 


609-448-3930 


Donald Lowing Photography, 4 
Cromwell Court, West Trenton 
08628; products, advertising, ar- 
chitecture, weddings, public rela- 
tions, special events. Founded 
1990. Staff size: 1. 


609-530-9866 609-530-9866 


New York Camera, 173 Nassau 
Street, Princeton 08542; new and 
used camera sales and service, 
film. Lou Asack, owner-manager. 
Staff size: 10. 


609-924-7063 


Image Photo (1 Hour Photo), 20 
Nassau Street, Princeton 08540; in 
addition to the usual color process- 
ing, this shop also does three hour 
black-and-white processing and 
three hour slide processing (E-6). 
Founded 1989. Helen Jo, owner. 


609-921-6644 609-921-6837 


One Hour Moto Photo, 3100 
Quakerbridge Road, Mercerville 
08619; on-site photo finishing lab 
for color print, 35mm, and E-6 slide 
film, also provides enlargements, 
prints, and an on-site studio. 
Founded 1985. Howard Markowitz, 
president. Staff size: 6. 


609-588-0330 609-584-1735 


One Hour Moto Photo, Princeton 
Meadows Shopping Center, Build- 
ing E-2, Plainsboro 08536; quality 
one hour photo finishing & portrait 
studio. Joe Godcharles, owner. 


609-799-3606 


1 Hour Printston Photo, 6 South 
Tulane Street, Princeton 08540; 
photo processing. 


609-683-5118 


PTMG, RD 3, Box 30, Cranbury 
08512; 35 mm to 4x5, location or 
studio, product shots, computer 
screens, and presentation slides. 
Founded 1990. Roger Jones, pres- 
ident. Staff size: 1. 


609-799-2424 609-799-5462 


Papier Photographic Studios, 103 
Carnegie Center, Suite 311, 
Princeton 08540; commercial and 
event photography. Founded 1988. 
Paul B. Papier, president. Staff 
size: 3. ' 


609-520-1300 609-452-8544 


Cesar Paredes Studios, 332 
Clarksville Road, Princeton Junc- 
tion 08550; advertising and edito- 
rial photo-illustration. Founded 
1977. Cesar Paredes, owner. Staff 
size: 3. 


609-799-1404 609-936-8805 


Pennington Photographics, 55 
Route 31 South, Pennington Indus- 
trial Center, Pennington 08534; 
custom and commercial_photogra- 
phy, studio services, in-house film 
processing, and fiber-based print- 
ing. Founded 1990. David Bloom, 
owner. 


609-737-7335 


Leads on 
Labels 


and Disks and Call Lists 


and... 


Yes, that's doctors, lawyers, retailers, marketers, companies 
small and large; information tailored to your style of sales, your 


timing and strategy. 


If your business market includes the 5,000 plus companies and 
50,000 professionals in the greater Princeton business commu- 
nity, there's no better way to close in than to use our comprehen- 


sive, up-to-date database. 


TARGET: 


MOB A NN TS ANN NT RRC 


Princeton 


You'll be glad to have us in ee quiver. 609-452-1999 


Photo Haven of Montgomery, 
Route 206, Montgomery Shopping 
Center, Skillman 08558. Megan 
Goldsmith, manager. 


609-497-1200 


Photo Haven of Pennington, 7 
Route 31 North, Pennington 
08534; photo lab and portrait stu- 
dio. Founded 1986. Barry Havens. 
Staff size: 4. 


609-737-1548 609-737-8465 


Prime Photo, 156 Mercer Mall, 
Lawrenceville 08648; Kodak sup- 
plies, passport pictures, process- 
ing. Doug Masin, manager. 


609-243-9770 


Princeton Photographics Inc.., 
3490 Route 1, Building 16, Box 
3107, Princeton 08543-3107; 
photo laboratory, custom work up 
to 40 by 60 inches, for commercial 
and display markets, both color and 
black and white. Founded 1979. 
Thomas Gioscio, president. Staff 
size: 18. 

609-452-9119 609-452-7781 

Princeton Stock Photo, 30 Skillman 
Avenue, Box 365, Rocky Hill 
08553; corporate, editorial, stock, 
and assignment photography. 
Founded 1969. Cliff Moore, chief 
executive officer. Staff size: 1. 


609-921-3754 


Pryde Brown Photographs, 5 Hulf- 


ish Street, Princeton 08540; black 
and white archival photography a 
specialty, also portraits in natural 
and informal settings. Founded 
1971. Staff size: 5. 


609-924-9792 | 


Richards and Speedy Studio, 1 


Sherbrooke Drive, Princeton Junc- 
tion 08550; commercial corporate 
photography. Founded 1980. Toby 
Richards, president. Staff size: 6. 


609-275-1885 609-275-0731 


Sue Stember Photography, 16 


Woodmont Drive, Lawrenceville 
08648; Staff size: 1. 


609-895-0083 


Sulskis Photography, 12 Petunia 


Drive, Studio 1-A, North Brunswick 
08902; servicing ad agencies and 
corporations. Founded 1991. Wal- 
ter Sulskis, owner. Staff size: 2. 


908-422-4280 


Taylor Photo, 743 Alexander Road, 


University Park Plaza, Princeton 
08543; commercial and industrial 
photography, custom color printing 
and black and white printing and 
processing. Founded 1986. Wil- 
liam Taylor, owner, president. Staff 
size: 9. 


609-452-9444 609-452-9517 


Steve Waskow Photography, 1 


Westfield Court, Princeton 08540; 
photography studio. Founded 
1984. Steve Waskow, owner. Staff 
size: 1. 


609-921-3982 


* Self-Serve Model 200 ONLY! 
* 11"x17" Copies: $1.49 each 


” = | 
rian 


serving 


DO-IT-YOURSELF 


each 


Lawrenceville and 
Monmouth Junction 


reprocenters. 


Public 


Relations 


Also see full service Ad Agencies, 
Writing and Editing, and Speech 
Coaching. 


ads Public Relations and Market- 
ing, 50 Lochatong Road, Trenton 
08628; public relations and market- 
ing of professionals, consultants, 
and closely held companies: bro- 
chures, marketing plans, logo de- 
velopment. Founded 1988. Arlene 
D. Schragger, president/owner. 


609-882-4586 609-895-1011 


Brody Public Relations, 145 King- 
wood Stockton Road, Stockton 
08559. Founded 1986. Beth Brody, 
president. Staff size: 2. 


609-397-3737 


Commtran Communications, 24 


Madison Drive, Plainsboro 08536; 
public and government relations. 
Walt Sodie, president. Staff size: 1. 


609-799-1553 609-936-1942 


Entrepreneurial Communications, 


125-301 Village Boulevard, 
Princeton 08540-5799; public rela- 
tions. Founded 1985. Phyllis Gillis, 
owner. Staff size: 3. 


609-987-0070 609-987-2321 


Galli Associates Inc., 742 Alexan- 


der Road, Third Floor, Wing B, Box 
3298, Princeton 08543-3298; inter- 
national public relations counsel 
with government and private ac- 
counts, a Hill and Knowlton Associ- 
ate Company. Founded 1980. An- 
thony P. Galli, chairman. Staff size: 
10. 


609-987-8883 609-987-9494 


Gillespie, 191 Clarksville Road, In- 


ternational Corporate Center, 
Lawrenceville 08648; product/ser- 
vice PR, newsletter development, 
media interview/speech training, 
national and local publicity place- 
ment. Founded 1986. Louis J. 
Grossman, partner. 


609-799-4949 609-799-6395 


independent Energy Producers of 


NJ, 210 Carnegie Center, Suite 
101, Princeton 08540; govern- 
ment/public affairs consulting. 
Adam Kaufman. 


~ 609-951-9292 


Infocus Inc., 707 State Road, 
Princeton Gateway, Suite 102, 
Princeton 08540; marketing com- 
munications. Founded 1978. Lois 
Kaufman, president. Staff size: 15. 


609-683-9055 609-683-7917 


issues Managementinc., 104 Cam- 


pus Drive, University Square, 
Princeton 08540; public affairs con- 
sulting, a subsidiary of Shanley & 
‘Fisher. Founded 1987. Michael J. 
Faigen, managing director. Staff 
size: 8. 


609-452-9191 609-520-9133 


Kirkpatrick North Associates Inc., 


14 Wall Street, Princeton 08540; 


ALL DAY! 
EVERYDAY! 


LAWRENCEVILLE 

¢ Alternate Route 1 
at Darrah Lane 
(609)883-3600 
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Quaker Bridge Mall 
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9-5: Sat./Closed Sun. 
MONMOUTH 
JUNCTION 

* 4260 Route 1 
Monmouth Junction 
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Closed Weekends 


marketing communications, media 
relations, speech coaching. 
Founded 1993. Meg North, owner. 
Staff size: 3. 


609-252-0055 609-252-0010 


Management Services Council, 20 
Nassau Street, Princeton 08540; 
public relations and event plan- 
ning. Jack O’Leary. 


609-683-1821 


Manas Communications, 6305 
North Oaks Boulevard, North 
Brunswick 08902; public relations 
and editorial services. Founded 
1985. Steven Manas. 
908-247-5688 

Barry McLoughlin Associates, 116 
Village Boulevard, Princeton For- 
restal Village, Princeton 08540- 
5799; consulting on how to com- 
municate during interviews with 
print or broadcast media. Founded 
1982. Greg Peck, managing direc- 
tor. Staff size: 2. 


609-951-2204 609-951-2246 


Sharon Ayn McHugh & Associ- 
ates, 14 Birch Street, Princeton 
08540; public relations and market- 
ing for building design profession- 
als. Founded 1985. Staff size: 2. 
609-924-8045 609-924-5976 


David J. Murray and Associates, 
741 Alexander Road, Princeton 
08540; political campaign consul- 
tant. David J. Murray, president. 


609-799-3957 609-987-0185 


NCI Public Relations, 103 Carnegie 
Center, Suite 106, Princeton 
08540; public relations for health 
care and biotechnology and 
emerging growth companies. 
Founded 1986. Kathy Cripps, pres- 
ident. Staff size: 12. 


609-452-0101 609-452-2383 


New Frontier Consulting, 3371 
Brunswick Pike, Suite 302, 
Lawrenceville 08648-1301; politi- 
cal consultants for Democratic 
Party candidates and related inter- 
est groups. Founded 1990. Nick 
Mellis, general partner. Staff size: 
2 


609-393-4349 609-581-2488 


Pierce International, Box 8003, 
Princeton 08543-8003; market in- 
troduction EC, Central/Eastem Eu- 
rope, business representation, 
technological exchanges, multilin- 
gual promotion. Founded 1990. 


Tania Pierce, president. 
609-883-7171 609-737-3787 


Sherwood Ross Associates, 34 
Wiggins Street, Princeton 08540; 
publicist for businesses, guest col- 
umnist for Reuters Business Re- 
port “Workplace.” Founded 1969. 
Sherwood Ross, owner. Staff size: 
1 


609-275-0963 

Ruffin & Associates, 210 Carnegie 
Center, Suite 101, Princeton 
08540; speech writing, investment 
communications. Bill Ruffin, presi- 
dent. Staff size: 3. 


609-452-7470 609-452-2618 


SOSCOMM, 1 Church Street, Box 
158, Allentown 08501-0158; public 
relations, investor relations, edito- 
rial services, annual reports, 
speech-writing. Founded 1989. 
Sandra Weiner Sosinski, principal. 
Staff size: 5. 

609-259-3256 609-259-5999 

Phyllis Spiegel Associates, 90 
Tennyson Drive, Box 243, 
Plainsboro 08536-0243; media re- 
lations and writing services. 
Founded 1984. Phyllis Spiegel, 
president. Staff size: 2. 


609-799-9636 609-799-5455 


Stout Associates, 105 Crusher 
Road, Hopewell 08525; mark 
communications for the building in- 
dustry. Founded 1982. Lucia Stout, 
owner. Staff size: 1. 


609-466-3377 609-466-3377 
Anne Sweeney Public Relations, 
131 Washington Street, Box 116, 
Rocky Hill 08553; marketing com- 
munications for travel, hospitality, 
corporations, new products. 


Founded 1989. Anne b 
owner. Staff size: 2. —" 


609-252-0885 609-252-0890 


Scott Tilden Inc., 4 West Franklin 
Avenue, P. 08534-2211; 
communications and 
lishing consultant. Staff size: 2. 


609-737-2343 609-737-6630 


Torok Group, 1 Dental Plaza, North 
Brunswick 08902; lobb and — 
public relations firm. nded 
1984. John Torok. te 
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908-297-5550 908-821-1082 


Touchstone Associates, 344 Nas- 
Sau Street, Princeton 08540; public 
affairs consulting company, spe- 
cializing in annual reports and cor- 
porate publications. Grant Wolfkill, 
president. Staff size: 3. 


609-924-6764 609-924-1509 


Wallace Communications Inc., 
1000 Herrontown Road North, 

@ ~=Second Floor, Princeton 08540: 
professional medical communica- 

tions services. Founded 1987. Ann 
a president. Staff size: 


609-921-6860 609-921-0662 


The Watts Partnership, 12 
Vandeventer Avenue, Princeton 
08542; strategic planning, media 
relations, brochures, direct mail, 

a special events, conference plan- 
ning, specialists in education, de- 
sign & construction. Founded 
1990. Katharine Watts, principal. 
Staff size: 2. 


609-497-0200 609-497-4615 


The Word Publishers, 1605 Jona- 
than Court, Princeton 08540; 
Founded 1987. David Gibson, 

% owner. 


609-683-5655 609-683-5655 


Writing for Business, 258 Pen- 
nington-Rocky Hill Road, Box 252, 
Pennington 08534-0252; domestic 
and European marketing commu- 
nication services for businesses 
and professionals. Founded 1992. 
Sonya Freeman Cohen, owner. 
Staff size: 1. 


. 609-737-3715 609-737-3714 


Booksellers 


B. Dalton, Quakerbridge Mall, 
Lawrenceville 08648; bookstore 
chain. Mark Strangman, manager. 
Staff size: 12. 


609-799-8198 


} Barnes & Noble, 3495 Route 1 
South, Shops at Windsor Green, 
Princeton 08540; a “superstore,” 
open to 11 p.m. weekdays. Jo 
Snead, store manager. Staff size: 
15. 


609-452-2230 609-520-9022 


Book Cellar, 116 Rockingham Row, 
| Princeton Forrestal Village, 
Princeton 08540; remaindered, 
discount books. Katherine Orrick, 
manager. 


609-734-0539 609-734-0568 


The Book Peddlers, 23 West Dela- 
ware Avenue, Pennington 08534. 
Chris McManimon, owner. 
609-737-3099 

Booktrader of Hamilton, 108 Flock 
Road, University Plaza, Hamilton 
08619; John & Joanne Perillo, own- 


ers. 
609-890-1455 
Brentano’s, 3535 Route 1, 


Princeton MarketFair, Store 320, 
Princeton 08540; an upscale book- 
; store with a large travel section and 
a preferred reader club (also good 
| at Walden Books). Nancy 
Guilbault, manager. Staff size: 12. 


609-452-7280 


Bryn Mawr Book Shop, 102 
Witherspoon Street, Arts Council of 
Princeton, Princeton 08542; used 
books. Founded 1986. Margery 
Claghom, co-chairman. 


609-921-7479 


Central Jersey Book Council, 160 

~ Lawrenceville-Pennington Road, 
Manors Corner Shopping Center, 
Lawrenceville 08648; consortium 

of professionals and freelancers in- 
volved with the promotion, encour- 
agement, and development of 
books, reading, & literacy. Roger S. 


Williams. 
609-895-1999 609-895-6995 
Christian Science Reading Room, 


178 Nassau Street, Princeton 
08540; religious books and Bibles, 
various languages, also for chil- 
dren. Veona Finkelstein, librarian. 
609-924-0919 

Cranbury Book Worm, 54 North 
Main Street, Cranbury 08512. 
Founded 1974. Ralph Schremp, 
owner. Staff size: 8. 


| 609-655-1063 

Doubleday, 69 Palmer Square, 
Palmer Square, Princeton 08542; 
‘national bookstore chain. RoseM- 
ary Foglesong, manager. 
609-924-4224 

ncore Books, 10 Schalks Crossing 


Road, Plainsboro Plaza, 
Plainsboro 08536. Rich Mauro, 
manager. Staff size: 6. 


609-275-0270 


Encore Books, Princeton Shopping 
Center, Princeton 08540; books at 
discount, also magazines and 
books on cassettes. Jill 
Lichtenstadter, manager. Staff 
size: 9. 

609-252-0608 


Encore Books, 3417 Route 27, 
Franklin Towne Center, Franklin 
Park 08823; books at discount, in- 
cluding New York Times 
bestsellers, plus magazines, statio- 
nery, books on cassette. Ruth Har- 
ris, Manager. 

908-297-8022 


Inner Light Books, 252 Alexander 
Street, Princeton 08540; books, 
specializing in holistic health and 
metaphysical areas, also video 
rentals and tapes, gifts. Founded 
1988. Elaine Williams, owner. 


609-683-8108 


Kiosk, Palmer Square East, Palmer 
Square, Princeton 08542; a news- 
stand with a little bit of everything, 
including an excellent selection of 
magazines and newspapers, many 
from overseas. Hyoung and In Kim, 
proprietors. 


609-921-8846 


Lamplighter Christian Bookstore, 
240 Nassau Street, Princeton 
08542; non-profit shop of Christian 
books and gifts. Founded 1975. 
Carmen Crispeno, manager. Staff 
size: 2. 

609-921-3366 609-924-5461 


McGraw-Hill Bookstore, Princeton 
Hightstown Road, Box 586, Hights- 
town 08520; bookstore, open to the 
public, also business, computer, 
and technical books from all pub- 
lishers. Founded 1965. Myrtle L. 
Pullen, assistant manager. Staff 
size: 4. 

‘609-426-5749 609-426-7147 


Mercer County College Book- 
store, 1200 Old Trenton Road, 
Trenton 08690; extension 416. text 
and general interest books, statio- 
nery, office supplies, clothing. Mike 
Massa, manager. 


609-586-4800 


Micawber Books, 110 Nassau 
Street, Princeton 08542; new and 
used books, with emphasis on 
quality literature. Logan Fox, 
owner. 
609-921-8454 

Perrin & Treggett Booksellers, 
1338 Route 206, The Village Shop- 
per, Box 561, Rocky Hill 08553; 
specializing in addiction recovery 
issues, Native American issues 
and feminist issues. Tom Perrin, 
owner. Staff size: 2. 
609-497-1122 

Poetry Source, 327 Carter Road, 
Box 6866, Lawrenceville 08648; 
mail order retail bookseller of po- 
etry and books about poetry. 
Founded 1987. B. Daves Rossell, 
owner. Staff size: 1. 


609-497-9733 

Princeton University Store, 36 Uni- 
versity Place, Princeton 08540; 
books, clothing, sheet music, re- 
cords, cameras, pharmacy, elec- 
tronics, shoes, stationery. Donald 
Broderick, president. 
609-921-8500 609-924-9651 

Pyramid Books, Route 206, Mont- 
gomery Shopping Center, Rocky 
Hill 08553. Founded 1993. James 
Clark, manager. 


609-497-0006 


Pyramid Books, 42 Witherspoon 
Street, Princeton 08540; new and 
used books discounted half price, 
bestsellers and special orders also 
discounted, offering cash or credit 
for paperbacks. Robert Clark, man- 
ager. 

609-924-6210 


Rising Sun Bookshop, 33 West 
Broad Street, Route 518, Hopewell 
08525; hardbound & paperback 
used books, from fiction to poetry 
to New Jersey, especially arts and 
cookbooks, open Wednesday 
through Sunday. Founded 1989. 
Roland Roberge, owner. 


609-466-4465 

The Scholar’s Bookshelf, 110 
Melrich Road, Cranbury 08512; 
books by mail. Abbot Friedland, 
president. Staff size: 25. 
609-395-6933 609-395-0755 


Steve’s Comic Relief, 156 Mercer 


Mall, Lawrenceville 08648; comic 
books (new and back issues), 
cards and collectibles (retail, 
wholesale, appraisals), trade pa- 
perbacks, posters, gaming. Steve 
Gursky, owner. 


609-452-7548 215-757-3351 


Theological Book Agency, 64 Mer- 
cer Street, Princeton Theological 
Seminary, CN 821, Princeton 
08542; the seminary’s bookstore, 
open to the public, Known as “TBA”. 


609-497-7735 


Waldenbooks, Quakerbridge Mall, 
Lawrenceville 08648; books, mag- 
azines. Candace Lukens, man- 
ager. 


609-799-8190 


Westminster Music and Books, 
Hamilton at Walnut Lane, West- 
minster Choir College, Princeton 
08540; music and books about 
music, part of Follett chain. Peter 
Walker, manager. Staff size: 3. 


609-921-1656 


Wit & Wisdom Booksellers, 160 
Lawrenceville Pennington Road, 
Manors Corner Shopping Center, 
Suites 4 and 5, Lawrenceville 
08648; independent bookstore. 
Founded 1989. Roger Williams, 
owner. Staff size: 4. 


609-896-1999 609-895-6995 


Witherspoon Art & Bookstore, 12 
Nassau Street, Princeton 08542; 
out of print and rare second-hand 
books. Pat McConahay, owner. 


609-924-3582 


Also see, in the U.S. 1 Business Di- 
rectory, Financial Information ser- 
vices. In this directory, see Media. 


A Cappella Books, 106 West Frank- 
lin Avenue, Straube Center, Suite 
R1, Pennington 08534; subsidiary 
of Chicago Review Press. Richard 
Carlin, president. 


609-737-6525 609-737-3787 
Arts Journal of New Jersey, 250 


John Street, Princeton 08540. 
Karyl Webber. 


609-497-9026 


Backes Graphic Productions, 51 
Wall Street, Research Park, 
Princeton 08540; desktop publish- 
ing with 1200 dpi laser output, disk 
conversion, scanning, typesetting, 
creative & technical art, and comic 
books. Founded 1967. Diane L. 
Backes, president. Staff size: 15. 


609-924-0100 609-924-3133 
Communications Media for Edu- 


cation Inc., Everett Drive, Building 


A, Suite 102, Box 712, Princeton 
Junction 08550; medical publish- 
ing. Douglas J. Filler, president. 


609-799-2300 609-275-8745 


Concert News, 4365 Route 1 South, 
Princeton 08540; concert newslet- 
ter. Founded 1991. Dan Rubin, 
publisher. Staff size: 10. 


609-452-1994 609-520-9257 


Construction Data Corp., 1911 
Princeton Avenue, Lawrenceville 
08648; publishers of regional edi- 
tions of Construction Data News, 
twice weekly, with information on 
jobs in bidding and planning 
stages. Founded 1976. Fred M. 
Blaicher Jr., president. Staff size: 
60. 


609-394-4800 609-394-2127 


Continuing Professional Educa- 

~ tion Center, 242 Hollow Road, 
Skillman 08558; medical publisher: 
homestudy programs. Founded 
1981. Douglas A. Wengel, presi- 
dent. Staff size: 2. 


609-466-0700 609-466-8911 


Darwin Press, 280 North Main 
Street, Pennington 08534; pub- 
lisher. Edward Breisacher. 


609-737-1349 


Door Center Publishing, 105 
Crusher Road, Hopewell 08525; 
publishers of “The Doors of Amer- 
ica” series, posters of picturesque 
doorways in Princeton and 25 other 
cities. Founded 1983. Lucia Stout 
Huebner, president. Staff size: 1. 


609-466-8777 609-466-3377 


_ Dow Jones & Co. Inc./Circulation 
Services, 2 Research Way, Sec- 
ond Floor, Box 300, Princeton 
08543-0300; national delivery ser- 
vice. Founded 1979. Greg Biros, 
senior circulation manager. Staff 

size: 3. 


609-520-7900 609-520-7912 


Ecco Press, 100 West Broad Street, 
Hopewell 08525; literary press 
publishing 25 books annually plus 
Antaeus, a magazine. Founded 
1970. Daniel Halpern, founder, 
publisher. Staff size: 8. 


609-466-4748 609-466-4706 


Ellipses, 741 Alexander Road, Uni- 
versity Park Plaza, Easy Graphics 
Creative, Princeton 08540; literary 
magazine. David Millner, publisher. 


609-799-3279 609-987-0185 


Ann Heckel and Company Inc., 312 
Wall Street, Princeton 08540; 
worldwide meeting planning, pub- 
lishing and communication ser- 
vices. Founded 1988. Ann Heckel, 
president. Staff size: 15. 
609-921-0209 609-497-1551 

Houghton Mifflin Co., 101 Campus 
Drive, Princeton 08540; regional 
office of the school division of pub- 
lishing company. Founded 1832. 
Bruce C. Claxton, vice president. 
Staff size: 45. 


609-452-0200 609-951-9622 


Kepner-Tregoe Publishing Ser- 


vices Group, 1377 Route 206, 
‘Skillman 08558; printers and pub- 
lishers for the management con- 
sulting firm of Kepner-Tregoe. 
Founded 1963. Jim Frintner, gen- 
eral manager, PSG. Staff size: 45. 


609-924-4132 609-924-4995 


Kids’ Puzzle Express, Box 3083, 
Princeton 08543-3083; children’s 
magazine. Founded 1991. Helene 
Hovanec. 


609-466-2073 


Lewis Lawman Publishing, 116 Vil- 
lage Boulevard, Suite 220, 
Princeton 08540; administrative of- 
fices, publishing of event-driven 
books, offices also in Sydney, Aus- 
tralia, and London, England. 
Founded 1975. Ray Lewis, presi- 
dent, chief executive officer. Staff 
size: 7. 

609-951-2226 609-520-1702 


Lawrenceville Press, 65 South 
Main Street, Building A, Pen- 
nington 08534; publisher of com- 
puter textbooks. Founded 1981. 
Heidi Crane, vice president. Staff 
size: 5. 

609-737-1148 609-737-8564 


McGraw-Hill Inc., Princeton-Hights- 
town Road, Hightstown 08520- 
1450; administrative, sales, and 
service operations, also a retail 
bookstore. Founded 1888. Ralph 
Denton, vice president. Staff size: 
1800. 


609-426-5000 


Newsletters Unlimited, 76 
Hopatcong Drive, Lawrenceville 
08648; design, printing, writing, 
and processing of personal and 
professional newsletters. Founded 
1993. Scott Turansky, owner. Staff 
size: 2. 

609-771-8002 609-771-8003 


Peterson’s Guides Inc., 202 Carne- 
gie Center, Princeton 08540; pub- 
lisher of books, data bases, and 
software for lifelong education and 


PYRAMID 


GET ONE BOOK : 
| BOOKS FREE |! 
EI menjncbee de mht i 
NEW & USED * Best sellers discounted at 30% off . 
1 Qemeeseyy «Cash or credit for your paperbacks 5 
i * 20% off all special orders H 
é Expires 7/16/93 << 
Montgomery Shopping Ctr. 
Rt. 206, Rocky Hill, NJ 42 Manele 1 
609) 497-0006 Princeton, 
‘ te ta (609) 924-6210 
next to the Montgomery Theatre) 


career guidance, also recruitment 
and strategic data services. 
Founded 1966. Peter Hegener, 
president. Staff size: 150. 


609-243-9111 609-243-9150 


Princeton Book Company, Pub- 


lishers, 12 West Delaware Ave- 
nue, Box 57, Pennington 08534; 
dance books and distribution of 
dance videos, subsidiaries include 
Dance Horizons & Dance Book 
Club. Founded 1975. Charles 
Woodford, president. Staff size: 9. 


609-737-8177 


Princeton Plans Press, 17 Main 


Street, Box 622, Princeton 08542- 
0622; sales of architectural blue- 
prints and architectural books. | 
Founded 1964. Martin Steward, 
president. Staff size: 7. 


609-924-9655 609-924-9701 


Princeton Scientific Publishing 


Company, 338 Wall Street, 
Princeton 08540; editor and pub- 
lisher of scientific books and jour- 
nals, such as Journal of Toxicology 
and Industrial Health, Founded 
1981. Myron & Constance Mehl- 
man, owners. Staff size: 2. 


609-683-4750 609-683-0838 


Princeton Training Press, 247 Nas- 


sau Street, Princeton 08542; a di- 
vision of Training Management 
Corporation, manuals and audio vi- 
suals for global management train- 
ing. Founded 1984. Terence 
Brake, editor. Staff size: 5. 


609-497-1290 609-497-1295 


Princeton University Press, 41 Wil- 


liam Street, Princeton 08540; pub- 
lisher of scholarly books, corporate 
headquarters with editorial, mar- 
keting, and production divisions. 
Founded 1906. Walter Lippincott, 
director. Staff size: 80. 


609-258-4900 609-258-6305 


Public Affairs Research Institute, 


212 Carnegie Center, Suite 100, 
Princeton 08540-6212; publisher 
of reports on government re- 
search, nonprofit, funded by corpo- 
rations. Founded 1930. David 
Kehler, president. Staff size: 3. 


609-452-0220 609-452-1788 


Rosemont Publishing, 440 Forsg- 


ate Drive, Cranbury 08512; pub- 
lishing company for various small 
and university presses. Julien 
Yoseloff, director. Staff size: 5. 


609-655-4770 609-655-8366 


Scepter Publishers, 20 Nassau 


Street, Suite 26, Princeton 08542; 
publishers of Catholic books and 


materials. Founded 1953. John G. ~ 


Powers, president. Staff size: 3. 
609-683-8773 609-683-8780 


Sengstack Group Ltd., 180 Alexan- 


der Street, Princeton 08540; pub- 
lisher of materials for early child- 
hood development. Founded 
1989. David Sengstack, president. 
Staff size: 9. 


609-497-3900 609-924-1618 
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Markus Wiener Publishing Inc., 
114 Jefferson Road, Princeton 
08540; editorial offices of firm pub- 
lishing general interest and aca- 
demic books with speciality in his- 
tory. Founded 1983. 


609-921-1141 609-921-1140 


Speech 


Coaching 


Advanced Communication Train- 
ing - ACT, 4590 Province Line 
Road, Box AP, Princeton 08542. 
Founded 1980. Richard Trenner, 
president. Staff size: 12. 


609-921-0767 609-921-2035 


Associates in Speech and Lan- 
guage, 21 Benford Drive, Box 
3196, Princeton 08543; speech 
and language pathology. Jo-Ann G. 
Ficca. Staff size: 1. 


609-799-2726 


Communication Performance, 461 
Mt. Lucas Road, Princeton 08540; 
workshops in communication and 
creativity-based acting techniques, 
personal speech and presentation 
coaching. Founded 1991. Judith 
Robinson, president. 

609-921-3349 

Communication Success Inc., Box 
3038, Princeton 08543-3038; inter- 
personal communication, speech 


pathology. Sheela Shoemaker, 
president. 


609-987-8885 


Dale Carnegie Systems, 3086 
Route 27, Suite 7, Box 5038, Ken- 
dall Park 08824; public speaking 
and human relations courses pre- 
sented locally by Wes Westrom & 

- Associates. Fred Walker, account 

- executive. 


908-422-0500 908-422-0921 


Nancy Dimeo MA, 91 Gordon Ave- 
nue, Lawrenceville 08648; 
customized communication train- 
ing for business and industry. 
Founded 1992. 


609-844-0774 


Kay M. Monkhouse PhD, CCC, & 
Fe Elisa J. F. Matthes, PhD, CCC, 
194 North Harrison Street, 
Princeton 08540; speech, lan- 
guage, stuttering, voice, and 
myofunctional disorders, also for- 
eign accent reduction and parent 
programs. Founded 1979. Kay M. 
-Monkhouse PhD, speech-lan- 
guage pathologist. Staff size: 2. 
= 609-924-2809 
MYERS Specialists in Communi- 
cation Training, 6 Blue Spruce 
Drive, Pennington 08534-2109; 
communication training and con- 
sulting. Founded 1981. Elizabeth 
Myers, owner. Staff size: 6. 
609-737-6832 609-737-1672 
NADIA Communications, 993 
Lenox Drive, Suite 101, Lawrence- 
ville 08648; speech coaching plus 
professional speakers for business 
events. Nadine Fischer, director. 
Staff size: 3. 


609-844-7540 609-895-2666 


Public Presentations Inc., 141 Fair- 
way Drive, Princeton 08540; public 
speaking. Sallie B. Goodman, 
CEO. Staff size: 2. 


609-921-0011 


_ Nadine Schechtman, 11 George 
__ Washington Drive, Titusville 08560; 


speech pathologist. 
609-737-1458 


Ser Ot te ate ee eS 


ey 


__ Upper Ferry Road, Trenton 08628; 
presentations on using humor to 
improve professional and personal 
communications. Founded 1989. 
George Scherer, president. 
609-882-0831 

Johanna G. Weiner MA, CCC, 104 
_ Bennington Drive, East Windsor 
08520; accent reduction for non- 


ative speakers of English. 
Founded 1989. 


lrade Shows 


0 see Event Planning. 


tel Displays, 1880 Princeton Av- 
enue, Lawrenceville 08648; con- 


- Scherer Education Services, 209 
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Founded 1952. William J. Beitel, 
president. Staff size: 63. 


609-393-5512 609-393-0237 


Denby Associates, Box 3722, 
Princeton 08543; trade show exhib- 
its. Founded 1979. Robert Denby, 
president. Staff size: 40. 


609-588-0300 609-588-0333 


Exhibit Resource Center, 539 
Pretty Brook Road, Princeton 
08540; table top and portable trade 
show exhibit booths. Founded 
1990. Peter C. Budd, president. 
Staff size: 1. 


609-683-9201 


Impact Exhibits, 250 Dayton- 
Jamesburg Road, Box 558, Dayton 
08810; design and management of 
trade show exhibits. Founded 
1973. Richard V. Nelson, president. 
Staff size: 120. 


908-274-2000 908-274-2417 


Middle Atlantic Health Congress, 
760 Alexander Road, Princeton 
08540; health care exhibits. 


609-924-0049 


Translation 


AIDA (American International Doc- 
umentation Associates), 231 
Nassau Street, Second Floor, 
Princeton 08540; translation and 
desk top publishing of technical 
manuals. Founded 1988. Mark 
Kalb, president. Staff size: 4. 


609-497-3224 609-497-3266 


Berlitz Language Center, 1 Palmer 
Square, Suite 309, Princeton 
08540; foreign language transia- 
tion and instruction. Kerri Modla, 
director. Staff size: 50. 


609-921-0260 609-683-1873 


East-West Concepts, 414 Plains- 
boro Road, Plainsboro 08536; 
translations of Hungarian, Polish, 
Czech, Serbo-Croatian, Russian, 
and other East European lan- 
guages, consulting on business, 
adoption. Founded 1989. Janos 
Samu, president. Staff size: 3. 


609-275-7211 609-799-8654 


inlingua School of Languages, 20 
Nassau Street, Suite 110, 
Princeton 08542; language 
classes, translating and interpre- 
ting services. Maurice Sasson, di- 
rector. 


609-921-2080 609-921-2085 


interculture Communications, 30 
Dundee Road, Kendall Park 08824; 
Japanese interpreting, consulting, 
business services, negotiations, 
meetings, technical exchanges, 
legal and government affairs. 
Founded 1981. Takako U. Lento, 
partner. Staff size: 2. 


908-297-6132 908-297-6475 


Scientific Translation Associates, 
64 Wyndham Place, Robbinsville 
08691; German-English transla- 
tion, editing, word processing. 
Founded 1989. Gary Meier PhD, 
president. Staff size: 2. 


609-448-4087 


Specan International, Box 652, 
Princeton 08542-0652; internation- 
al communications services, in- 
cluding business, legal and scien- 
tific translation and interpretation 
for international meetings. Sheila 
M. MacRae, president. 


609-683-4900 


Library 


Services 


Docuserv, 301 North Harrison 
Street, Suite 345, Princeton 08540; 
research firm to find specialized 
documents, especially those from 
federal government, technical re- 
ports, legal reports. Founded 1990. 
Sally K. Davidson, president. Staff 
size: 2. 

609-683-7717 609-683-8828 


Films for the Humanities and Sci- 
ences, 11 Perrine Road, Mon- 
mouth Junction, Box 2053, 
Princeton 08543-2053; mail library 
for educational videos, videodiscs. 
Founded 1971. Don Yount, busi- 
ness director/chief financial officer. 
Staff size: 35. 


609-275-1400 609-275-3767 
Firstimage, 500 Horizon Center, 
Suite 520, Robbinsville 08691; mi- 
crofiche-laser printing, formerly En- 
data. Ray Cindric, branch manager. 
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Staff size: 35. 
609-452-8110 609-452-1187 


infocon, Box 306, Kingston 08528- 
0306; space planning and organi- 
zation of information centers and 
special and corporate libraries. 
Founded 1973. Judith Leondar, 
consultant. Staff size: 1. 


609-921-7863 


intercounty Clearance Corp., 810 
Bear Tavern Road, Box 77295, 
West Trenton 08628-6295; sales of 
public information (on lien 
searches, motor vehicle records, 
bankruptcy, judgments, state tax 
liens) to attorneys, banks. Founded 
1935. Lisa McWatt, supervisor. 
Staff size: 3. 


609-771-6665 609-882-4608 


international Business Research . 


(IBR), 44 Nassau Street, Princeton 
08540; due diligence research. 
Founded 1989. Michael D. Allison, 
president. Staff size: 7. 


609-683-5202 609-683-8917 


Library Development Solutions, 64 
Princeton-Hightstown Road, Suite 
106, Princeton Junction 08550; 
consultants to public academic, 
school, and special libraries in the 
areas of planning, evaluation, or- 
ganizational development and pro- 
gram design. Founded 1991. Leslie 
Burger, president. Staff size: 1. 


609-275-6670 609-275-4784 


Library Services Group, Box 5663, 
Trenton 08638-5663; professional 
library update service. Founded 
1990. Virginia B. Schwing, man- 
ager. 


609-695-8429 


New Jersey Information Service, 
20 Winant Road, Kendall Park 
08824; research project services, 
document location, information on 
New Jersey business and industry. 
Founded 1991. Michael P. Brown, 
owner. Staff size: 2. 


908-297-0594 908-940-1025 


The Organized Library, Box 7403, 
Princeton 08543-7403; organiza- 
tion and/or development of libraries 
for companies, associations, non- 
profits, and other organizations. 
Founded 1988. Judith Tapiero, 
president. Staff size: 1. 


609-799-5065 | 
Pennfield Associates, 26 Brenwal 
Avenue, Ewing 08618; library con- 


sulting service. Penny Pypcznski, 
owner. 


609-882-4657 


Princeton Microfilm Corp., 43 
Princeton-Hightstown Road, Box 
2073, Princeton 08543-2073; mi- 
crofilm, library services, Founded 
1964. Franklin D. Crawford, presi- 
dent. Staff size: 20. 


609-452-2066 609-275-6201 


Princeton University Library, 
Princeton University, Princeton 
08544; available only to purchasers 
of access passes, except for certain 
departments, such as theater, art, 
chemistry, and engineering. Donald 
Koepp, university librarian. 


609-258-3170 609-258-4105 
Schotland Business Research, 3 
Independence Way, Princeton Cor- 


porate Center, Second Floor, 
Princeton 08540; business re- 


search in plastics and packaging 


fields. Ronald S. Schotland, presi- 
dent. Staff size: 10. 


609-520-0100 609-520-8989 


Special Libraries Association, 359 
Nassau Street, Princeton 08540; 
Bryan S. Young, communications 
chair. 


609-497-9058 


Stark Information Specialists, 4 
Vetter Court, North Brunswick 
08902-1969; information provider 
for business and technical clients 
and consultants. Founded 1991. 
Anne Stark. 


908-422-1969 908-422-4330 


Allentown Public Library, 16 South 
Main Street, Allentown 08501; 
Bernyce T. VanKirk, head librarian. 


609-259-7565 


Clearbrook Library, 286-A Oradell 
Drive, Cranbury 08512; Herbert 
Joffee. 


609-655-9197 


Cranbury Public Library, 23 North 
Main Street, Cranbury 08512; 
Founded 1906. Wendy Weinber- 
ger, director. Staff size: 4. 


609-655-0555 609-655-2858 


East Brunswick Public Library, 2 
Jean Walling Civic Center, off 
Cranbury Road, East Brunswick 
08816-3599; independent library, 
member of Region IV reference 
center with nightline after hours ref- 
erence service, 800-922-2233. 
Sharon Karmazin, director. 


908-390-6767 908-390-6796 
Hamilton Township Library, 1 Mu- 


nicipal Drive, Trenton 08619; Frank 
Coleman, director. 


609-581-4093 


Hickory Corner Library, Hickory 
Corner Road, East Windsor 08520; 
part of Mercer County system. Lau- 
rence McNamara, branch man- 
ager. Staff size: 5. 


609-448-1330 


Hightstown Memorial Library, 
Main & Franklin Streets, Hights- 
town 08520; branch of Mercer 
County library system. Sandra 
Johnson, branch manager. Staff 
size: 4. 

609-448-1474 609-490-0279 


Hopewell Public Library, 13 East 
Broad Street, Hopewell 08525; a 
municipal library, not part of the 
county system. Founded 1914. 
Beth Miko, director. Staff size: 5. 


609-466-1625 


Hopewell Township Branch, Mer- 
cer County Library, Pennington 
Titusville Road, Pennington 08534. 
Edward Hoag, branch manager. 
Staff size: 5. 


609-737-2610 


Jamesburg Public Library, Gaitz- 
mer Avenue, Jamesburg 08831; 
Cindy Yasher, director. 


908-521-0440 


Lambertville Public Library, 6 Lilly 
Street, Lambertville 08530; 
Founded 1882. Thomas B. Wilson, 
librarian. Staff size: 5. 


609-397-0275 609-397-2203 


Mary Jacobs Memorial Library, 64 
Route 518, Rocky Hill 08553; 
branch of Somerset County library 
system. Founded 1974. Helen Mor- 
ris, director. Staff size: 5. 


609-924-7073 609-924-7668 


Mercer County Community Col- 
lege Library, 1200 Old Trenton 
Road, West Windsor Campus, Box 
B, Trenton 08690; available to 
county residents, extension 560. 
Founded 1972. Pamela Price, di- 
rector of library services. Staff size: 
10. 


609-586-4800 609-890-6338 


Mercer County Library System, 
2751 Brunswick Pike, Lawrence- 
ville 08648; library headquarters. 
Founded 1927. Jennifer Petrino, |i- 
brary administrator. Staff size: 65. 


609-989-6917 609-538-1208 


Mercer County Library, Ewing 
Branch, 61 Scotch Road, Trenton 
08628; Founded 1958. Jacque- 
lynne C. Huff, branch manager. 

~ Staff size: 14. 


609-882-3130 


New Jersey State Library, 185 West 

_ State Street, CN 520, Trenton 
08625; Louise Minervino, state |i- 
brarian. 


609-292-7448 609-984-7898 


Pennington Free Library, 24 North 
Main Street, Pennington 08534; 
municipal library. Founded 1876. 
Gail Wong, director. Staff size: 1 
plus. 

609-737-0404 609-737-9780 


Plainsboro Public Library, 641 
Plainsboro Road, Plainsboro 
08536; Founded 1964. Virginia 
Baeckler, library director. Staff size: 
8 


609-275-2897 609-799-5883 


Princeton Public Library, 65 
Witherspoon Street, Princeton 
08542; a regional reference 
source. Founded 1907. Jacquelyn 
Thresher, director. Staff size: 35. 


609-924-9529 609-924-7937 


Princeton Theological Seminary: 
Speer Library, Mercer Street and 
Library Place, Box 111, Princeton 
08542; open to area residents. 
James Franklin Armstrong PhD, li- 
brarian. 


609-497-7940 


Rider College Library, 2083 
Lawrenceville Road, Lawrenceville 
08648; borrowing privileges avail- 
able to anyone with local ID. 
Founded 1865. Ross Stephen, di- 
rector of library services. Staff size: 
35. 


609-896-5115 609-896-8029 


South Brunswick Public Library, 
110 Kingston Lane, Monmouth 
Junction 08852; Lorraine Jackson, 
director. Staff size: 52. 


908-821-8224 908-329-0573 


Talbott Library, 101 Walnut Lane, 
Westminster Choir College, 
Princeton 08540; music collection, 
available on-site to the public with 
borrowing privileges for a fee. 
Founded 1932. Jane Nowakowski, 
acting director. Staff size: 11. 
609-921-3658 

Trenton State College Library, Hill- 
wood Lakes, CN 4700, Trenton 
08650; on-site availability to the 
public with borrowing privileges for 
a fee. Fred Chin, business librarian. 


609-771-2417 


Twin Rivers Branch, Mercer 
County Library, Abbington Drive, 
East Windsor 08520; part of Mercer 
County system. Heloise Mailloux, 
branch manager. Staff size: 6. 


609-443-1880 


Washington Branch, Mercer 
County Library, 42 Robbinsville- 
Allentown Road, Robbinsville 
08691; Ruth Greenberg, branch 
manager. 


609-259-2150 


West Windsor Branch, Mercer 
County Library, 333 North Post 
Road, Princeton Junction 08550; 
Kaija Greenberg, head librarian. 


609-799-0462 


Burke Media Design, 741 Alexander 
Road, Princeton 08540; corporate 
communication design. Founded 
1987. Richard E. Burke, president. 
Staff size: 2. 


609-799-8877 609-987-0185 


Cognetics Corp., 51 Everett Drive, 
Suite 103B, Box 386, Princeton 
Junction 08550-0386; computer- 
based communication and informa- 
tion tools. Founded 1982. Charlies 
. Kreitzberg, president. Staff size: 


609-799-5005 609-799-8555 


Impact Images, 3490 Route 1 North, 
Building 4, Princeton Service Cen- 
ter, Princeton 08540; service bu- 
reau specializing in color output 
from Mac or IBM computer disks. 
Founded 1991. Robert Figular, 
president. Staff size: 4. 


609-951-9200 609-951-0729 


VidEOS Communications & Multi- 
media, Route 130N & South River 
Road, Building C, Cranbury 08512: 
marketing and media for technol- 
Ogy products and services. 
Founded 1989. William S. 
Mutschler, president. Staff size: 5. 


609-395-1120 609-395-1253 
Zebra Graphics Prod 

Systems, 694 Twin fiver Drees 

North, Box 1212, East Windsor 


file 
software. Founded 
1988. Alexander L. Kradelma 
vice president. Staff size: 7. 


See i" : 
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Information Packagin 
Products sie 


ackaging that holds to- 

gether the elements of a 

sales presentation, a 
mailing campaign or a new 
product on the software shelf re- 
quires just as much design savvy as 
the materials it holds. 

“Anyone in communications under- 
stands the importance of a presenta- 
tion,” says Bruce Goldberg of Informa- 
tion Packaging Products. It must move 
your audience, opening their minds to 
your message, to have an impact and 
effect change. The right packaging will 
Support your message effectively, from 
the first meeting to the last." 

Today many different materials and 
concepts are used to customize pre- 
sentation packages. “The same proj- 
ect can have several solutions,” he 
says. “We use many packaging alter- 
natives. With our experience and re- 
sources we can find the most cost ef- 
fective and elegant result, on time. 

“We create packaging from in- 
ception, assisting clients in focusing 
on exactly what vehicle they want to 
use to present their very important 
marketing, advertising, promotion and 
training materials. 

“Recently we did a job for a large 
CPA firm that produced a new training 
software,” says Goldberg. “We worked 
closely with them to come up with a 
package. The interlocking album was 
made of thermoformed PVC and heat 
sealed vinyl. It was designed to hold 
both 3 1/2" and 5 1/4” disks along 
with literature. The album was 
silkscreened in two colors and we also 
did the printing and disk duplication." 

Another popular material is printed 
paperboard, which can be die 


A U.S. 1 ADVERTISING FEATURE 


Cutting Edge Presentations 


tape with a response card. The pack- 
age is printed in four colors to create a 
dramatic, high impact piece. 

Many off the shelf, standard presen- 
tation materials can be customized in- 
expensively. An 8 1/2" x 11" sheet size 
presentation folder with foil stamping, 
two pockets and business card slits 
can be produced in small quantities 
(250 cost $1.69 each). 

Loose leaf binders can be designed 
and produced with all the guts, and 
bulk shipped or sent out in individual 
mailers to sales people, conference 
participants, customers, etc. 

“A very effective sales kit is a lami- 
nated tote box with four color printing, 
which can be produced for $2.59 each 
in quantities of 5,000. Dividers, in- 
serts, brochures, and product sample 
slots can be added,” he says. 

“Often a customer comes to us with 
the guts of their package complete. 
They'll know they need to combine 
some audio/visual materials, disk- 
ettes, or CDs with literature, for exam- 
ple. We listen to their ideas, and share 
ours. We work with their budget and 
deadlines to solve the most important 
question: ‘What can we design in their 
range to give them the best results?” 

Goldberg’s company, which he 
founded in 1989, also produces 
custom index tabs and provides full 
printing and fulfillment services. 

Information Packaging Products, 
23 Pelham Road, Kendall Park. 908- 
297-7774, fax: 908-297-3499. 


alphaGraphics 


hat’s better than a one 
stop printing shop? A 
shop where you don't 


have to stop at all! “Two profound 
changes have had a major impact 
on our business,” says alpha- 
Graphics owner Joe Schwartz. “High 
end copiers, when well maintained, 
can produce materials with a quality 
that rivals traditional offset printing. 
But even more important, our typical 
buyer has changed. 

“Many companies are doing away 
with the centralized purchasing office, 
which used to control almost every 
printing buying decision,” he says. 
“Now print buying decisions are being 
made throughout the company. More 
authority is being exercised at the 
level of office managers, and other ad- 
ministrative people. 

“They’re too busy to leave their of- 
fices for printing services. So, we go 
to them. About 85 percent of our busi- 
ness is conducted in the client’s office, 
or over the modem or fax. All they 
have to do is let us know they're inter- 
ested, and we're there.” 

Now the largest alphaGraphics 
shop in the eastern half of the U.S., 
the South Brunswick location can pro- 
duce everything you would expect 
from an electronic print shop. 

“Beyond the printing, copying, re- 
sume, and report services we’ve been 
offering for the past five years, we’ve 


added a new computerized cop- 
ier that completely digitizes your 
original document and prints at 
600 dpi (dots per inch — a stan- 
dard laser printer weighs in at 
300 dpi). We can print up to 
16,000 copies per hour and offer 
laser output at copy prices. 

“That means that if, say, you have a 
training or software or personnel man- 
ual that needs to be customized and 
updated from time to time,” he says, 
“your modifications can be entered 
easily and new versions can be pro- 
duced quickly. Ten copies or 10,000 
can be produced for similar cost. 

“Another tremendous move forward 
is our new true 2-color press. It can do 
high-end, tight registration work that al- 
lows us to do magazine quality color 
printing. That is practically unheard of 
in a convenience printer,” he says. 
“And we can deliver the job in days, in- 
stead of the weeks you would nor- 
mally wait with a commercial printer.” 

“As part of the alphaGraphics net- 
work, we’re linked worldwide by 
modem and can do remote printing for 
business people who need documents 
ready when they arrive here in 
Princeton and don’t want to carry 
them.” alphaGraphics shops are now 
in 14 countries. 

Engineering size copies are becom- 
ing more important, and alphaG- 
raphics can make copies up to three 
feet wide by any length. “Architects, 
engineers and contractors use the ser- 
vice, and now we’re seeing more 
craftspeople who need to enlarge pat- 
terns for various projects. 

On the more traditional side, alpha- 
Graphics maintains resumes on com- 
puter that can be updated, profession- 

ally typeset, and printed in about 
an hour, even a lunch hour. 


cut, folded and glued to hold 
many different items from video- 
tapes to product samples. One 
of Goldberg’s current projects is 
a direct mail vehicle for a video- 


Packaging takes as much design savvy as what's inside, says Bruce Goldberg; 
High end copiers now rival traditional offset printing, notes Joe Schwartz. 


alphaGraphics, South Bruns- 
wick Square Shopping Center. 
908-329-8900 or 800-468-0125, 
fax: 908-329-8907. 


Media Kit — A Second Look 


What | Like About 
Your Media Kit 


Wren I first looked at your media kit 
I was surprised that it didn’t look like 95 
percent of all other media kits I have worked 
with over the years — I couldn’t find your 
standard demographics and typical compar- 
isons to competitive publications and it 
wasn’t slick. But on second glance I was 
impressed with many elements. I liked the 
first spread — it was dynamic and informa- 
tive but ‘: 

The introductory paragtaph was confus- 
ing. 

tt stated that it is distributed to more than 


-_ 3,500 different business locations in the 


greater Princeton area. Your map show 66 
locations. Do you mean that your circulation 
is 3,500? ; 

I would like to see the paper’s unique 
position more clearly communicated. It is 


the Bible of what is going on in the Princeton 


Area. Brag a little — for example: 
It is the one paper that reaches the range 


~ of information workers. It appeals to all ages 


and all levels of management. The investi- 
gative articles are right-on, highly informa- 
tive and entertaining — often scooping na- 
tional media. It is a major source of informa- 
tion (that you can read without wading 
through Little League results), providing de- 
tails on everything worth know about or 


attending. 


Sample Ad Sizes Page 


I like the inside left page where you pres- 


ent ad size options at actual size. This is 


great, especially when you consider that a 
great percentage of your advertisers are not 
sophisticated media buyers. Showing the ac- 
tual dimensions helps. But I would like to 
see the various ad rates printed in each box. 
You could use a key at the bottom of the page 
explaining the frequency discounts to avoid 
cluttering up the page. 


Demographics & Mechan- 
ical Requirements 


H... I have five recommendations: 

1. Present Testimonials from Readers 

Add a section headed, “Here’s What Our 
Readers Think About U.S. 1.” I would have 
quotes from four fragments of your audi- 
ence: A president of a major corporation, a 
member of middie management; a secre- 
tary/clerical worker; and an entrepreneur. 

This would give people a real sense of 
how people perceive the paper, reinforce its 
value to the community, and emphasize is 
broad appeal. 

2. Present Testimonials from Advertisers 

Add a section, “Here’s What Our Adver- 
tisers Think.” I would present a cross section 
of advertiser presenting a range of products 
and services to tout their success with the 
paper. 

3. Present a Chart to Demonstrate the 
Wide Range of Advertisers 

I would present a chart that would help a 
prospective advertiser quickly determine if 
other people in his or her category have 
advertised in the paper. On one axis I would 
list major categories of the types of advertis- 
ers who have run ads. On the other axis I 
would show average ad sizes, frequency, 
type of offer, results, etc. 


4. Develop a System for 
Collecting Feedback 
From Advertisers 

I would also ask adver- 
tisers to complete a form 
to let you know what kind 
of results they have had 
from their ad campaign. 
This would provide an 
added level of insight — 
what we could do better, 
what is working, and 
where we might provide ~ 
assistance or advice to the 
advertiser to improve re- 
sults. These forms would 
be filed by type of busi- 
ness along with a copy of 
the ad. Now ad reps would 
have an additional refer- 
ence point to share with 
prospective advertisers 
that is very specific to 
their business or service. 

5. Include a brief list of 
bi-weekly features to 
demonstrate the wide au- 
dience you appeal to. For 
example: stock quotes, At- 
lantic City shows, etc. 


Back Page 


THE OFFICIAL RATE CARD 


by Lynne Hoinash 


I liked your letter. I would recommend 
you adding your signature to give it a more 
personal feel. 

With respect to Insert Sheets, Rates, Pub- 
lication Dates, Other Services, I would rec- 


Continued on following page 


Media Kit: U.S. 1’s bro- 
chure, printed on ordinary © 
newsprint, has some charm, 
but its facts are dated and 
could use a better focus. 


14 U.S. 1 


The Direct Mail Approach 
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A professional marketer casts a 
critical eye at U.S. 1’s solicitation 
letter; it does some things well 
but it needs some improvement 


had an opportunity to review 
your promotion to generate advertis- 
ing and participation in your annual 
Presentation and Persuasion issue. 
While I don’t have all the details on 
your planning process and back-end 
fulfillment of the responses, I can com- 
ment on several direct mail mistakes I 
see that are common to both large as 
well as growing businesses. 


1. Trying to accomplish too many 
things with one mailing and giving the 
prospect too many choices. In your 
mailing your objectives are to: 

A.) Generate an accurate free list- 
ing. 
B.) Upgrade to an extended listing 
or multiple listing. 

C.) Sell advertising space. 

D.) Sell an opportunity to gain free 
publicity. 

This is not only difficult to do in a 
letter format it’s even difficult to suc- 
cessfully pull-off in a multiple insert 
package (one that would include a let- 
‘ter, brochure, lift note, response card). 
_ The best thing for U.S. 1 to consider 
next time is to separate the sell for the 
directory listing from the advertising 
and editorial appeal. 

Mailing No. 1 would include the 
offer for the listing and upgrade option. 

Mailing No. 2 would then follow-up 
with responders thanking them for 
their timely response, confirming their 
changes or order, and then selling the 
advertising package and opportunity 

for free PR. — 


2. Don’t overlook the power of 
telemarketing follow-up: 

A. To non-responders to boost re- 
sponses to the listing request. The call 
may also be used as an opportunity to 
offer the extended listing. 


‘Testing,’ says Princeton Direct, ‘is critical to improving your results next time. Right 
now, what you do next year will be a gut decision, rather than based on test results.’ 
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by Larry Trink 


B. To responders to offer the 
advertising package, preferably in 
combination with a follow-up 
mailing (mentioned above). 


3. Make a more convincing 
offer to participate in the request 
for the case study. Next to the 
media chosen, the offer is the 
marketer’s biggest sales weapon. 
For example, while U.S. 1 can’t 
publish all responses to the edito- 
rial effort, as our thanks for sub- 
mitting proposals, we'll give you 
a free extended directory listing 
(or half-off). That alone might 
boost response by 100 percent. 

At least it might be worth a test 
and give U.S. 1 a better pool of 
stories from which to choose. Testing 
is critical to improving your results 
next time out. Right now, what you do 
next year will be more of a gut deci- 
sion, rather than based on some test 
results. 


4. When it comes to the creative 
product, even on a limited budget, you 
shouldn’t skimp. As a rule, your cre- 
ative should be costing you at least 
what you’re spending on the postage. 


a opportunities are missed, 
which I believe would have been 
caught by any competent direct re- 
sponse writer. 

A. You overlooked the opportunity 
to build rapport with the reader. If you 
were mailing, for example, toaCAMA 
membership list, you should include 
reference to their affiliation. For exam- 
ple “. . .as a fellow CAMA member, I 
share your commitment to supporting 
the advertising community in Central 
Jersey. That’s why I wanted to be sure 
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you didn’t miss out on an once a your 
opportunity to reach thousands of your 
best prospects and colleagues.” 

B. I really believe you should sepa- 
rate the order form from the letter. This 
will give you maximum selling space 
and also give emphasis to the response 
you are requesting. 

These are just a few suggestions that 

pop out. You are doing a number of 
things correctly. For example, you 
used personalization very effectively 
by providing the listing information in 
convenient format and by addressing 
the letter personally to an individual 
— though the use of a salutation would 
be nice. 

I hope this helps you. If we can be 
of further service to you, perhaps in 
doing some strategic direct marketing 
planning for you, please don’t hesitate 
to call. 

Princeton Direct Inc., 5 Vaughn 
Drive, Princeton Metro Center, Suite 
119, Princeton 08540. 609-520-8575. 
Larry Trink is executive vice president. 
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Continued from page 1 of this section 


Other outlets for talks would be colleges, radio and TV 
business programs and feature programs. 


How Phyllis Spiegel Associates Works 


W. need to know as much about U.S. 1 as you do. We 
need to be in on staff meetings, see advance galleys, discuss 
philosophy and operations. There are many untold stories 
behind the scenes in every business and we need to sniff 
them out. Then we need regular liaison with one person who 

will review all materials, comment on them quickly, and get 
them back to us. Of course, nothing is released about any 
client without the client’s OK. 


Future 


Boost Sales, 
Use Direct 


Marketing. 


We design successful, 
profit-producing sales getters 


within the unwavering 
your budget. 


Come to us an 


reality of 


ay 


we'll make business 


come to you. 


Product 
POWER 


609-497-1150 


PO Box 201 ® Rocky Hill ¢ NJ * 08553 * 609-497-1150 © FAX 609-497-4008 


Thirty years in this profession has convinced us that every 
public relations program takes on a life of its own. But we 
never know how or in what direction — projects and activ- 
ities lead to other projects and activities lead to other pro- 
jects and activities and contacts. 

We'll close with one of our favorite quotes about the 
profession, from Robert L. Gore, A California PR man: 

PR will not cure baldness, improve your golf swing, or 
ensure you a place in heaven. But it can improve the num- 
bers on your bottom line, create more public understanding 
and support for your organization, and increase your impact 
on your community. 

Phyllis Spiegel is the principal of Phyllis Spiegel Associ- 
ates, Plainsboro, 609-799-9636. 


Continued from preceding page 


WRAP, SHIP 


ommend redesigning these pages 
to make them a little easier to read. 
Copy that runs the entire width of 
the page is difficult to read. I would 
also recommend printing these 
sheets in one-color using colors 
other than black to give these 
sheets a little more life and energy 
and to convey a sense of excite- 
ment. 


Front Cover 


i liked the front cover. If you - 
ever redo it, you might want to 
feature head shots of smiling peo- 
ple, interspersed with people with 
their heads in the paper. It would 
also be great to include faces of 
local people who are highly recog- 
nizable, maybe even Einstein — 
the other famous people should be 
living. 

Lynne Hoinash is president of 
Hoinash & Associates and Moon- 
light by Design, 313 Rodney 
ee Princeton 08540, 609-683 
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A New Paradigm for Sales 


It's not enough to be a ‘closer;’ now you have 
to be a creator of value for your customer 


magine this: Your clients 
greet you with a hug, prospects 
return your phone calls, and head 
hunters fill your voice mailbox. 
Potential customers even call you! 
Sound far fetched? Perhaps. But 


® think about this: When your pros- 


pects and customers think about 
you what words come to their 
minds? Manipulator? Friend? 
Lightweight? Professional? 
Closer? Flake? Value-added part- 
ner? 

If you’ve been having trouble 
getting meetings, closing sales, or 
meeting your quota, maybe it’s 
time to re-examine your assump- 
tions about selling. Maybe it’s time 
to rethink your paradigm. 

What is a paradigm? A paradigm 
is the mental framework through 
which you view the world. And it 
can have a big impact on your ef- 
fectiveness. Some paradigms em- 


® power us to achieve greater and 


a 


« 


greater success. But others can ac- 
tually hold us back from reaching 
our true potential. 


The Old Paradigm 


For most salespeople closing 
was and is the center of the sales 
universe. Nearly everything we do, 
think, measure, and teach revolves 
around the goal of closing. Think 
about what gets rewarded in your 
company. Think about what gets 
measured! 

The result of this obsessive 
focus on closing has been the cre- 
ation of more and more sophisti- 
cated forms of manipulation. We 
have become expert in the fine arts 
of manipulation and influence. 
These arts range from simple tac- 
tics like tie-downs, and the alter- 
nate close, to sophisticated strate- 
gies that define the prospect in so- 
cial, psychological, or 
neuro-linguistic terms and then use 
that insight to manipulate the pros- 
pect into buying. 

Is it any wonder why most 
customers are suspicious of sales- 


people? 


« The New Paradigm 


a 


~ 


2 
es 
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[., the new paradigm, the pur- 
pose of selling is not to close, but 
to create value for the customer. 
And the selling process revolves 
not around manipulation and influ- 
ence, but around partnering with 
your customer to create value to- 
gether. 

For companies in highly com- 
petitive environments, creating 
value is more than just a nice idea. 
Too many companies are experi- 
encing flat or declining sales, loss 
of market share, and erosion of 
profits. The result has been 
downsizing, delayering and mas- 
sive layoffs. Becoming a creator of 
value is not just a nice concept, it’s 
a survival issue. 


A AAA ALO ILE PEACE SRA 


Editor’s note: This ar- 
ticle is an adaptation 
of a speech Marshall 
gave before the Na- 
tional Association of 
Professional Sales- 
women. 


Becoming a creator of value de- 
mands that we raise our standards 
about the contribution we make, 
how we interact with our 
customers, our own character, and 
the value we place on the custo- 
mer-supplier relationship. 

To get meetings with powerful 
people who can buy, you have to 
become someone worth meeting 
with. People have to see you differ- 


The new paradigm 
is based in part on 
an old motto: under- 
promise and over- 
deliver. 


ently. And you have to see yourself 
differently. 

In the new paradigm, your role 
must change from closer to part- 
ner, from manipulator to creator of 
value. 


Mutual Vulnerability 


+. reality of organizational 
life is that when your client part- 
ners with you they are making 
themselves vulnerable. They are 
giving you access to sensitive in- 
formation. They are entrusting you 
with information that you could 
use to manipulate them. And un- 
less they trust you, unless they feel 
you will operate with total integ- 
rity, they will never bring you in. 
You will always be on the outside. 

But when your client trusts you, 
when they believe you’re really 
there to help them, they’ll give you 
everything you need to succeed. 
This includes sensitive data about 


_what politics are going on, who has 


power and influence, what the hid- 
den agendas are, and a host of other 
critical information you'll need to 
close the sale. 


By Fredric Marshall 


How To Become 
A Creator of Value 


Tis following steps will help 
you make the transition from 
closer to partner, from manipulator 
to creator of value: 

1. Seek first to understand. Most 
salespeople have a superficial 
grasp of their customer’s situation. 
They spend 90 percent of their 
time talking about their product, 
themselves, or preparing their re- 
sponse to what the client says next. 

Instead, stop, probe, and listen. 
Concentrate on finding problems, 
issues, and opportunities you can 
address and your customer is will- 
ing to do something about. Find 
out who the players are, who has 
credibility, who doesn’t, and how 
things really get done in the orga- 
nization. 

2. Identify the risks of making a 
bad decision. Most salespeople 
never fully comprehend the risk 
associated with making a bad deci- 
sion. Remember, when your custo- 
mer buys from you they are taking 
a risk. If your product doesn’t de- 
liver, their career could be over. 
I’ ve seen people get fired for a bad 
$5,000 decision. You can imagine 
the pressure to be right at $25,000, 
$75,000 or $1 million. You can add 
tremendous value just by reducing 
or eliminating the risk of making a 
bad decision. An example might be 
creating a committee to spread the 
risk across several players. 

3. Make promises and keep 
them. The only way your prospect 
can learn to trust you is through 
experience. The most simple and 
tangible way to do this is to make 
little promises and then keep them. 
It builds your reputation. 

When I first wanted to speak at 
a meeting of the National Associa- 
tion of Professional Saleswomen 
(NAPS), I called the chapter pres- 


ident and introduced myself. We 


talked for a bit and I promised to 
send her a sample of my audio 
cassette program, “Live Your 
Dreams Through Selling,” so she 
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I am a regular reader of 
U.S. 1 Newspaper and find it 
gives me valuable informa- 
tion at a price beyond com- 
plaint. I admire greatly your 
success in a fiercely competi- 
tive market with a paper dis- 
tributed free. 

We at Telequest make our 
livelihood communicating in 
a different medium — video. 
When your letter arrived in- 
viting wide-ranging propos- 
als for an editorial feature, 
something clicked. Sure we 
have a proposal for you. Not 
one for changing what you 
do so well already, but for an 
exciting new adjunct to your 
business. 

Our proposal: Produce 
and distribute a video every 
quarter. Distribute copies 
free to all businesses and 
offer additional copies for 
sale, just as you do with your 
business directory and other 
guides. As with your other 
guides, price these additional 
copies at $9.95. Launch next 
year’s Presentation and Per- 
suasion issue with a video 
supplement that conveys the 
impact of what local creative 
companies and agencies are 
producing. 

In three months, follow 
with a Princeton Guide sup- 
plement that offers visitors 
and newcomers an orienta- 
tion and experience of the 


could hear what I had to say. I told 
her it would be there in a week. It 
arrived the next day. It made a big 
impression and I got to give my 
speech. You can do the same: 
Make little promises and keep 
them. 

4. Help your prospect sell inter- 
nally. Face it, most salespeople are 
never invited to the decision-mak- 
ing table. Nine times out of ten, 
your prospect is in there selling for 
you. Is she prepared? Have you 
coached her on how to handle the 
most common objections? If not, 
you’re both taking a risk. Spend 
time helping your prospect win 
during the crucial meeting. Be a 
partner. Coach her on what to say, 


-how to say it, and just as impor- 


tantly, what to avoid. 
5. Make sure you deliver on both 
the organizational agenda and the 
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area. At Christmastime, pro- 
duce a Shopper’s Guide to 
the Princeton Area. And to 
fill out the year, offer an en- 
tertainment supplement with 
a lively guide to dining, per- 
forming arts, and night life. 

Have advertising cover the 
production cost of the videos. 
Each video might be 50 per- 
cent editorial choice and 50 
percent adver-torial or info- 
mercial, whichever hyphen- 
ated term you prefer. Video 
duplication costs are coming 
way down and a $10 sale 
price offers a good profit 
margin. The free distribution 
can be covered by some of 
that profit or by advertising 
revenue. 

Telequest has broad experi- 
ence in producing quarterly 
video news reports for com- 
panies, including IBM and 
PSE&G. One purpose of 
these is to engender a sense 
of cohesiveness and identity 
within a company commu- 
nity. 

A videomagazine is an idea 
whose time has come. You 
are in an ideal position to 
make it happen. You have the 
kind of business and have the 
distribution system in place 
that can made it a success. 

Sam Russell, partner, 
Telequest Inc., Post Office 
Box 25, Princeton 08542. 609- 
799-2105. 


personal agenda. People still buy 
for a combination of personal and 
organizational reasons. Help your 
prospect look good by buying your 
product. 

Make sure that you understand 
what your prospect really wants. If 
you behave like a creator of value, 
she’ll tell you. Remember, under 
promise and over deliver! 


Fredric Marshall has sold to, 
consulted with, and conducted 
seminars for some of America’s 
most respected corporations in- 
cluding AT&T, Colgate-Palmolive, 
Eastman Kodak, General Electric, 
IBM, Mobil, and Xerox. He is the 
creator of “Live Your Dreams 
Through Selling,” a 20-minute 
audio-cassette sales training pro- 
gram which has been endorsed by 
Anthony Robbins. Call 215-579- 
0540 or 800-516-4845. 
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how me a writer who is 
not following the Janet Malcolm- 
Jeffrey Masson trial, and I'll show 
you a fiction writer” is what I wish 
I had said when people asked me 
about the Janet Malcolm-Jeffrey 
M. Masson libel trial. (Malcolm is 
the New Yorker writer sued by 
maverick psychoanalyst Masson. 
Early this month a Federal jury 
found that in a 1983 New Yorker 
article she fabricated five quotes, 
two of which were libelous to Mas- 
son, but it deadlocked on dam- 
ages.) People ask my views be- 
cause I have seen both sides: I was 
a fact-checker for Coronet and Es- 
quire, then head of Esquire’s edito- 
rial research department for years; 
now Lama freelance writer writing 
fiction and fact, the latter primarily 
for U.S. 1. Rah! 

Recently, magazines boasting of 
their accuracy in the wake of the 
Malcolm trial have cited their fact- 
checking departments as 
buttresses to their accuracy. (The 
New Yorker also has a fact-check- 
ing department and was known in 
the business as the guru of accu- 
racy.) But let me dispel that false 
impression: fact-checking, such as 
most magazines practice, could 
not have caught Malcolm’s some- 
times dubious practices. 

Fact-checking, even by the most 
accurate, isn’t fool-proof, to begin 
with. It comes down to, I used to 
think on the job, “What is truth?” 
“One-to-one verifiability,” said 
William James, I remembered 
from a college philosophy course. 

_ But was verifiability truth? Some- 
times verification could be down- 
right frightening. I came in time to 
think that you could get anybody 
to verify anything. You could ver- 
ify that the world is flat, I used to 
explode: just call somebody from 


. a World-is-Flat Society. 


_ Fact-checking, however, might 
save a magazine huge lawsuits. 
Once, for an article on “Gangsters 
in Exile” for Coronet, I found that 
the various biographies were es- 
sentially correct, but the writer had 


_ put the biographies to the wrong 


_ (she is the New Yorker writer 


gangsters’ names. A few gangsters 
had gone straight and were living 
in Brooklyn, not in exile, said my 
boss. Would we have had lawsuits! 
Challenged, the writer explained 


that his lines and arrows had got 


mixed up. 
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Facts of Fact-Checking Life 


On a newspaper you also did not 
toy with the facts: The New York 
Times was known to us for its (hu- 
morless) accuracy. Once a bored 
reporter at an awards ceremony 
made up the Lady Brett Ashley 
Award. He was summarily fired. 

Among the caveats we fact- 
checkers were taught were: 

Never check negative informa- 
tion. (But for every bit of negative 
information, I learned, there was 
someone who would find it posi- 
tive. Checking a crime? Don’t call 
the person, obviously; call the 
D.A. Or take a newspaper or news- 
magazine report: they undoubt- 
edly wouldn’t be wrong in broad 
general outline.) Check that some- 
one is an “intellectual gigolo,” no 
matter who said it? You wouldn’t 
touch that. 

Never let the subject, or the per- 
son you’re checking with (if in per- 
son), see the copy. Editorial policy. 
They (he/she) can’t tell you what 
you can or can’t write. So, of 
course, Masson wouldn’t have 
seen the article before publication. 

Watch out that the writer didn’t 
take things out of context or 
change the sense. The old “can’t- 
see-the-forest-for-the-trees” warn- 


ing. 


ae the key to the Masson- 

Malcolm case: Don’t check 
quotes; do check facts in quotes. 
For example: places, ages, internal 
consistency. But there is no way 
that even an assiduous fact-check- 
ing by the procedure I practiced 
(and still support) would have 
picked up that Malcolm put quota- 
tion marks around words that she 
admits weren’t said or written by 
Masson, Malcolm’s belief that 
they were correct in substance, 
notwithstanding. 

Why not read the entire quote to 
the person? you ask. The Atlantic 
used to do just that. But my expe- 
rience is that people would greatly 
amend (not to sharpen but to water 
down) or deny that they had said 
the remark. Would Masson, upon 


by Joan Crespi 


reflection, verify that he called 
himself an “intellectual gigolo” 
even if he had? Would anybody 
else verify that they had said that 
about him? A checker would be a 
fool even to try to get verification. 

Once for Esquire I checked 
seemingly routine facts in quotes 
with a person on the New York 
City Council; the person denied 
the facts of the quote, denied such 
an opinion, and I so reported, and 
the able and accurate copy editor 
changed the copy. When the article 


The New Yorker is 
the guru of accu- 
racy, but let me dis- 
pel the notion that 
fact checking would 
have caught Janet 
Malcolm’s dubious 
practices. 


appeared, the writer insisted the 
official had talked about the matter 
in question and in the words he had 
reported. Who was correct? In the 
future, we went with our writers. 
Lately, for a U.S. 1 article, a 
subject denied having said certain 
words: “I don’t talk like that,” the 
person objected. But it was a fine, 
summarizing quote, enthusiastic 
and spontaneous, not embarrass- 
ing, I thought, and I was sure of the 
remark because I had it on tape. (I 
do personal interviews with a tape 


‘recorder because I’ ve found that a 


person’s individual patterns of 
speech enrich an article and be- 
cause it provides for the subject’s 
protection — and mine.) 

As to an editor’s changing the 
locale of a quote, a fact-checker 
might or might not have picked up 
the error. It depends on what Mas- 
son was asked, or if he was asked. 
For instance, a checker might have 
asked Masson only whether he was 
there and whether named matters 


were discussed. Or the checker 
may not have called Masson at all: 
with explosive quotes like these, 
Masson might change his mind 
and rescind everything. And the 
piece would destruct. You 
wouldn’t touch it. You have to go 
with your writer. 

At Esquire we also looked for 
libel. We flagged — for our literary 
lawyer’s attention (he was Alexan- 
der Lindey, who had brought Ul ys- 
ses into the country) — anything 
that might be considered libelous. 
Truth, he taught us, was a defense 
in libel. And, he said, “you cannot 
libel a dead man.” (This was the 
1950s: he said “man,” not “per- 
son.”’) 

And we checked fiction at Es- 
quire. I kid you not. We checked 
for internal consistency and for ex- 
ternal correctness. 

Admittedly, fiction is freer than 
journalism, but it is not no holds 
barred. For, while we were told 
that the law recognizes that you 
must use proper names in a story, 
you must make an effort to deter- 
mine that these people don’t exist. 
(In office lore was the story that the 
New Yorker had added middle ini- 
tials — X, something — to a name 
to make it more fictional. One man 
turned up with those initials, sued, 
and won, so the story went.) 

Writing an article is the other 
side of the fence. Unlike fact- 
checking, which meant running 
down those facts in the already- 
written article and not adding new 
facts unless they contradicted what 
was written, in writing you can 
pick whatever facts you want. 


I, bothers me now that I am a 
writer interviewing people that 
they may, or may not, tell me the 
truth, even as they see it. It does not 
take much experience in life to 
know that people lie. Yet, con- 
strained now by time and budget, I 
accept what they say, spot check 
only a few things, and hope they 
are telling me the truth. I have be- 
come more trusting. And checking 


is a job in itself: it can take as much 
or more time than the original writ- 
ing.) : 

The main check a writer of jour- 
nalism has — usable in some in- 
stances — is to give the other side 
a chance to reply to charges. 

But now, as a writer of articles, 
J am more aware than ever of the 
importance of accuracy. For I am 
dealing with real people, not fic- 
tional characters, and they may be 
incensed if their remarks or facts 
about them are inaccurately given. 
I feel I owe them absolute fidelity 
I may or may not check the facts in 
the ultimate piece with the person 
interviewed: that depends on the 
number of facts, any uncertainties 
I might have, and whether that was 
part of the arrangement. 

As to putting quotation marks 
around words not actually spoken 
by a subject, you don’t. You might 
tighten the quote, leave out a 
clause or sentence, but never 
change the context. 

Yet what is a writer to do if, say, 
the subject speaks about one sub- 
ject, say the New Yorker, on one 
occasion, then mentions it again in 
a telling line on another occasion? 
A reader has a right to expect that 
certain things are said in a certain 
place, if you say so. But many jour- 
nalists, myself included, often do 
not give the locale, when merging 
two or three interviews with one 
person. 

Otherwise write fiction. The 
New Yorker article by Malcolm 
and the cavalier changing of the 
locale by her editor-husband 
shows how fuzzy the line between 
fact and fiction is, and how easily 
it is transgressed. 

.Perhaps the oddest, most hu- 
morous, bit of checking I ever saw 
was not at Esquire but overheard 
when I worked for the Princeton 
Packet. An obit had been brought 

' in and, in good faith, the paper had 
printed it. The item turned out to be 
some sort of a personal vendetta. 
Only the object was not amused 
and sued the paper. Afterwards the 
paper began to verify obits. Now, 
obviously you couldn’t call up a 
dead person to verify that he or she 
was dead. And a grieving family, 
or friends, having just given in the 
obit, might be incensed. Or — if 
they were perpetuating a joke — 
might lie. So the resourceful life- 
style editor, Gloria Halpern, began 
verifying deaths by calling the fu- 
neral parlor. a 
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In further defense of the 
practice, he cited TV news, 
which the viewer assumes to be 


: __ sued by the maverick psychoan- 


_ tions. 
“At U.S. 1,” says Richard K. Rein, editor 

and publisher, “our practice, and so our pol- 
icy, is to be as faithful as we can to direct 
quotation and to recreating it as best we can 
in a way that is fair to the person being 
quoted and is also fair to the reader.” 

_ Is it ever all right to fuse quotes from one 
single or several session? (I, and other, do. 
Although not if I give one specific locale. If 
don’t fuse quotes, your article would be 
< disorganized, unreadable.) Anyone 

with any savvy has known that the lengthy 
New Yorker monologues, however accurate 
_and spoken by the subject, must be fused 
quotes. No one, even afflicted by the worst 
_ verbal diarrhea, speaks in long paragraphs in 
casual conversation. Even Hamlet’s solilo- 

-quies, a stage device and anything but ca- 
sual, come at intervals. 

Rein’s answer: “I believe that the goal 
imess to the person being quoted and to 
reader) requires the journalist to do some 
angement of quotations on oc~a- 
n. It may require the journalist to 
ise extraneous words that get in 
way of what the person is trying to 
amunicate, and it may require ine 


‘Fusing’ Quotes 


While journalists generally express alarm 
and abhorrence at some of Malcolm’s prac- 
tices, Rein — who has been a professional 
journalist for 28 years — knows it is a com- 
mon journalistic practice to fuse and fix 
quotations, and he defends “the sensitive 
rearrangement of quotations.” As he puts it, 
“Getting information in an efficient way to 
the reader is perhaps the highest priority. If 
it means that you’ ve got to juxtapose a cou- 
ple of quotations, that may not be too high a 
price to pay. If it means putting a word in 
somebody’s mouth that is uncharacteristic of 
them to say, that’s wrong.” 


B.. the journalist had better watch out. 
“The process of rearranging is fraught with 
potential problems,” he says. “When the 
substance gets changed, when the journalists 
are made to appear to have greater access to 
the person than they in fact had, when the 
reader is deceived and misled in an impor- 
tant way, that’s no good.” 

“In an important way?” (Question mark 


mine.) That’s a major point in the New Yor- 
ker case: Malcolm argues no, insisting her 
piece accurately portrays Masson; her side 
says the changes are unimportant. Masson 
charges he’s been libeled. 

Rein holds to his remark. (I called him 
back to ask.) “I think ‘the important test’ is 
important,” he says. Journalists are making 
all sorts of judgments at all points along the 
way about what’s important and what’s not, 
including whether to do a story in the first 
place, he points out. So why not oni quotes? 

For instance, he elaborates, my having a 
tape recorder attached to my phone (as I had) 
is not an important distinction from my hav- 
ing an in-person interview with him, tape 
recorder present, although the reader might 
be deceived into believing that I had greater 
access to him. “But is the reader being de- 
ceived in an important way? I don’t think so. 

“Compressing someone’s quotation so 
that you can pack more of what they’re 
trying to say into the given amount of space 
is probably doing them a service — and 
doing the reader a service,” he says. 
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No one speaks in long paragraphs in casual conversation. Even Hamlet's 
soliloquies, a stage device and anything but casual, come at intervals. 
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literal, yet it isn’t wholly truth- 

ful. The TV crew is “is looking 

for that eight second sound bite 
that will encapsulate what the person has to 
say,” Rein says. “The real question to me is, 
— you serving your role as a communica- 
tor?’” 

But he is against long quotation and finds 
fewer words more believable and more dra- 
matic, those “memorable words that come 
out that really give the flavor of how the 
person talks and what they think,” (fix gen- 
on "i agreement. How do you want it? 

ic. 

Rein sees no need to put words into 
anybody’s mouth if the person didn’t say 
them. “It’s very possible to only use words 
that you actually heard,” he says. “To stick 
a key word (like gigolo, or intellectual gig- 


olo) into a conversations when that word _ 


was never used is pretty horrendous.” 

Besides, fabrication isn’t necessary. Rein, 
in his nearly three decades as a journalist, 
says he has never seen the need to make up 
a quote. “I’ve always been overwhelmed the 
amount of actual quotations from people,” 
he says. 

But he cautions against putting too 
much into quotations. Quotes 
shouldn’t become a crutch for the 
writer; a writer should paraphrase. 
“Retreating from direct quotation 
once in a while,” he says, “is the better 
part of valor.” | 
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